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THE PRESIDENT’S MESSAGE

Towards a circular economy

GRI 2-22, GRI 2-23, GRI 2-24

Amidst ongoing war in Ukraine, the
most difficult macroeconomic condi-
tions in many years - is there space to
talk about climate challenges and a
more rational use of resources? | think
there is. In LPP, regardless of the cir-
cumstances, we stick to the adopted
sustainable development strategy.

The ongoing battle we have been waging
for the third year in a row, first with the
pandemic and now with the war crisis
across our eastern border, has made us
absolutely determined to confront the
pressing problems of our generation. The
war in Ukraine has made everyone even
more acutely aware of the need to re-
spect our scarce assets. They don’t draw
our attention on a daily basis, yet they
are the very things that determine our
existence, especially at a time of general
disruption in a hitherto relatively stable
world. How do we ensure our energy
security when we still rely on non-renew-
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able sources for most of the economy?
How do we make better use of the re-
sources we have at our disposal in the
face of their inevitable shortages? Finally,
how do we save what we have in order to
cope with an increasingly unpredictable
reality? These types of questions and
dilemmas, some of them economic and
some environmental in nature, were the
focus of our operations and discussions
over the past year which brought con-
crete conclusions and results. It is those
findings that we would like to share with
you on the pages of this report, which

| am pleased to hand over to you.

The war in Ukraine and the subsequent
economic sanctions imposed on Rus-

sia, and, consequently, almost complete
block of our two most important foreign
markets, were a huge blow to our busi-
ness last year. The struggle to stabilise
the company and for the people, sudden-
ly deprived of the most precious thing -
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safety, were at the heart of our activities
for a considerable part of the year. Social
responsibility and humanity were once
again put to the test.

So from the very first days of the war, we
launched a project to help Ukraine. We
fought a parallel battle - for our employ-
ees and their relatives in Ukraine who
found themselves in a position of immi-
nent threat to their lives and for the rest
of Ukrainian society in need of almost
everything at that moment.

We provided our colleagues and their
families in Ukraine with safe passage to
Poland. We organised temporary accom-
modation and full board for them, but
also guaranteed financial, psychological
and legal support. We knew that it was
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our duty to equip them with the neces-
sary resources to give them hope and

a real chance to restart their lives. At

the same time, together with our social
partners, we ran an intensive campaign
to provide in-kind and financial support
to refugees reaching our country. In total,
we allocated a substantial amount of
PLN 20 million to this end. In parallel,
our employees opened the doors of their
homes to those most in need. The scale
of support from each of our teams
exceeded my expectations.

In the face of this tragedy, we could make
no other decision than to withdraw our
business from the Russian market. After
20 years of presence in that country, we

completed the sale of a Russian company.

We were aware of the impact this would
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have on our company because the Rus-
sian and Ukrainian markets generated
over a quarter of our revenue.

Determination and the will to fight for the
stability of jobs for our teams, just like
during the pandemic, became the driving
force behind our actions. So we took the
decision to change our business strategy.
From the markets of Eastern Europe, we
redirected our focus to the south and
west of Europe. This is where we want

to develop our presence, strengthen our
brands, open more stores and showcase
Polish creativity. We launched further
online markets and started an intensive
search for attractive locations for our
stores in the UK, Italy or Greece, among
others. We also strongly expanded our
distribution network and, at the same
time, fought an intense battle against
rising costs, the effects of rampant infla-
tion and the geopolitical instability that
still hasn’t let up.

A few years ago, when defining our
commitments to the world and the next
generations, we placed a strong emphasis
on circular economy issues. When we de-
veloped the LPP sustainability action plan
in 2019, we knew that environmentally
safe renewable energy was the future.
Hence, in 2021, we signed the largest
long-term PPA contract in Poland for the
purchase of wind energy to cater for the
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needs of our offices, logistics and some
of our stores. Today, we can observe the
positive results of those actions. The first
wind farm is already supplying us with
renewable energy, and two more will re-
inforce us soon. This has given us a great
deal of energy independence and protec-
tion from the drastic increase in energy
costs and guarantees energy supplies for
the next 10 years. First and foremost, it

is 100% green energy, which is a crucial
factor allowing us to decarbonise our in-
frastructure in real terms. In this vein, we
have also continued to develop the tele-
metry system in our stores, which allows
for precise monitoring and management
of electricity. Today, we already use it in
over 800 stores in 12 countries, thanks to
which we are increasingly able to con-
trol our energy intensity and implement
further solutions to reduce the use of this
valuable resource.

Speaking of resources, let us not forget
the most valuable aspect of our business
- fashion, which is becoming increasingly
sustainable in all our brands’ universes.
As in the previous years, we are continu-
ing our production based on modern and
increasingly low-emission fabrics and
processes. We rely heavily on organic
and cellulose fibres, but also on recycled
fabrics. In the latter in particular, we have
decided to take a quantum leap towards
their circular use. In 2022, we signed an
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agreement with a Polish start-up which
has been conducting intensive laboratory
work ever since to develop an innova-
tive technology for producing yarn from
polyester textile waste. The first promis-
ing results in this matter have inspired us
to go further and continue this cooper-
ation to improve the techniques already
developed. Ultimately, we want to gain a
scalable tool for the complete conversion
of textile waste into new yarn. The pos-
sibility of fully reusing used clothing and
creating brand new clothes of unimpaired
quality out of it, with minimal environ-
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mental impact, is a pioneering project

of which | am particularly proud. It is an
initiative carried out by Polish scientists
who, just like us, are proof of the unique-
ness of our Polish creativity. The past
year also brought us the first results of a
pilot project undertaken with the Sustain-
able Fashion Institute in the search for

an effective method of processing multi-
grade materials.

Finally, 2022 was the moment when we
decided to reach out to our customers
for the first time with an educational
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campaign aimed at increasing environ-
mental sensitivity among them. As it
turns out, each and every one of us can
contribute to the reduction of the world’s
carbon footprint. Very few people realise,
however, that they can do so through
proper clothing care. Over the course of
a six-month campaign called “Look after
your clothes. Read. Check. Care”, we
equipped our customers with the tools
and knowledge of how to better protect
their garments so that they last longer,
how to change their habits to put less
strain on the environment when looking
after their clothes. Finally, what to do
when our clothes are no longer wearable.
Until now, most of us have thrown them
away instead of bringing them to our
stores where we have already held collec-
tion of unwanted clothes all over Poland.
The clothing that is still usable is sent to
people in need. The rest can become a
valuable resource for us to produce brand
new clothes in the future in the spirit of
circular fashion.

It is by closing the loop that we can get
closer to our desired goal of successively
reducing our carbon footprint. In par-
ticular, during the first half of last year,
our attention and time were focused on
working out key decarbonisation targets,
which we submitted for professional sci-
entific evaluation. To this end, as the first
Polish apparel company we joined the
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global Science Based Targets initiative
supporting the private sector in its efforts
to combat global warming. We will know
the results of this assessment in 2023,
which will, in turn, allow us to develop

a reliable decarbonisation strategy and
realistically fulfil the demands of a car-
bon-free economy.

Personally, | cannot get over how many
beautiful things we can do together and
how much we have achieved in the past
year despite the omnipresent and so mul-
tifaceted economic, geopolitical, human,
and climate crisis. For all this - | wish to
sincerely thank my team. Your sensitivity
to others and your closest surroundings is
touching and at the same time drives us
in the ongoing fight for a better tomor-
row. | am hopeful about that and believe
that none of us will lack the determination
to carry out further projects of equal im-
portance in this next difficult year.

Marek Piechocki
President of the Management Board
LPP
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Strategy in the face of war in Ukraine

GRI2-6

We founded our strategy on three LPP BUSINESS STRATEGY PILLARS ment of the traditional retail network

pillars: the omnichannel model, digiti- S E A L E GRI 3-3, Own measure: Description of the and the online offer so that our cus-
IN 2022/2023 business model and omnichannel development

tomers interact with the brand wher-
ever, whenever and however they wish

sation and sustainable development.
We want customers to have access to our

products regardless of the sales channel. 1. Omnichannel organisation thanks to integrated channels.
At the same time, we are constantly re- LPP is an omnichannel organisation
sponding to the challenges posed by the where offline and online sales are fully In 2022, we continued to expand our
world around us in both technological integrated. We are committed to provid- product offer in the e-commerce channel
and environmental context. ing our customers with the best possi- within the so-called common stock, which
ble shopping experience, regardless of is the stock of products available in the
The achievement of strategic objec- whether they choose to purchase our warehouse and stores. The combined
tives was not disrupted by the difficult collections in physical stores or online. stock of our e-commerce warehouse in
2022/2023, so heavily dominated by the 1’962 stores That is why we develop both channels Poland and Reserved stores in Poland is
war in Ukraine. We closed all physical simultaneously, while ensuring a coher- made available for all Western European
stores and discontinued online sales in 1’673’360 m? ent presentation of our offer. markets, countries in the Baltic region
the Russian market, which accounted of retail space Our priorities are as follows: and the online store in Ukraine. We ap-
for nearly 25% of revenues. Our busi- « further development of the 5 clothing plied a similar solution in Romania, where
ness response was a decision to rapidly * 2 new countries with physical brands (Reserved, Cropp, House, the goods from the e-commerce ware-
strengthen the availability of LPP brand stores (Greece, Italy) Mohito, and Sinsay) in our portfolio house in Bucharest and all local stores
offer in Western and Southern European + 40% in the mid-price range or Affordable are on offer in the online store there. We
countries - both in stores and through o of sales revenue on Fashion Retail segment, dedicated to also decided to combine the stock of two
e-commerce. continuing operations different target groups, e-commerce warehouses (in Poland and
« increased accessibility of our brands’ in Slovakia) which enabled us to expand
offer by way of simultaneous develop- the range of goods on offer in the online

n LPP | SUSTAINABILITY REPORT FOR 2022/2023
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store for the Czech and Slovak custom-
ers.

We are also optimising logistics costs by
distributing customer orders to individ-

ual locations (warehouses or stores) in

a way that ensures the fastest and most

cost-effective delivery.

2. Digitisation of the organisation

We operate in the area of fashion,

but at the same time, in response to

the revolution happening in the clothing
industry, we have become a tech-
oriented company. We create our own
original IT solutions tailored to our
needs. We implement state-of-the-art
technologies in the area of Fashion Tech,
throughout the value chain: from the
product, through logistics and sales.

We have our own analytical resources
which allows us to understand meg-
atrends and customer expectations. This,
in turn, makes us respond flexibly and
quickly to changes in consumer prefer-
ences and design collections in tune
with the current needs of our customers.
Without the digitisation of our organ-
isation, the implementation of LPP’s
business strategy would not be possible.
As part of our Fashion Tech activities,
we focus our efforts on using modern
technology to:

“In February 2023.
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¢ continuously improve our collections
in line with our customers’ expecta-
tions,

¢ expand our range of sales and

after-sales services in line with global

retail trends,

increase the flexibility of our distribu-

tion network,

fully integrate traditional and online

channels in the spirit of the omnichan-

nel strategy.

In 2022, we made our mobile Reserved
app available to customers in Germa-

ny and Romania. We are continuing

its promotion in Poland - at the end of
2022/2023, 45% of domestic online sales

3. ENVIRONMENTAL IMPACT
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were made through the app. 55% of
customers showed the mobile app when
shopping in physical stores and got the
chance to enjoy the benefits such as a
virtual receipt or extended returns within
365 days without the need to show proof
of sale. The end of 2022 also saw inten-
sive preparations for the app’s launch

in the Czech Republic, Slovakia, and
Hungary.

An important event for the Reserved
brand was the launch of the Home* col-
lection. Work on the merchandise offer,
logistics and the preparation of the on-
line store for sale continued throughout
2022. Reserved Home features products
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in three styles - Black (classic, timeless),
Grey (minimalism, functionality), and
White (artistic, in harmony with nature).
The collection will only be available
online.

3. Sustainable development

In the times of growing awareness as to
the importance of responsible business,
elements of our concern for our sur-
roundings - the environment and people
alike - are reflected in the LPP strategy.
For years now, the company’s develop-
ment has been successively based on
sustainable rules for all processes within
the company. Our sustainable develop-
ment strategy is tantamount to responsi-
ble fashion, which means thinking about
our collections not only from the per-
spective of clothing design, its produc-
tion, distribution and use, but also giving
our clothes the so-called second life after
the end of the process of their use by
customers.

Such a comprehensive approach is our
response to current climate challenges.
We want to systematically and effective-
ly reduce the negative environmental
impact of LPP but also to educate our
customers and business partners.
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Sustainable development strategy

G

In the Sustainable development strategy, set out in 2019, we focused on environmental
objectives. Work on its revision is underway. The planned changes result, among other

RI3-3

things, from a multi-stage process of social and environmental risk analysis and work

on decarbonisation targets according to the SBTi methodology. The new strategy will

be announced in 2023.
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MAIN ACTIVITIES FOR SUSTAINABLE
DEVELOPMENT IN 2022/2023

we continued our activities under
the “Roadmap to Zero” initiative
led by ZDHC

we joined amfori BSCI,

we defined ambitious decarbonisa-
tion targets and submitted them

to SBTi for verification,

we reduced energy consumption

in stores by 10%,

in e-commerce, we replaced boxes
with lighter envelopes,

we have reduced the use of plastic
by another 567 tons - purchases from

LPP | SUSTAINABILITY REPORT FOR 2022/2023

Reserved and Mohito are no longer
shipped in extra polybags,

we were exploring the market for recy-
cled fabrics - we started collaborating
with the Sustainable Fashion Institute,
we were developing polyester recycling
technology with a Polish start-up

Use Waste,

we increased recycling of clothing -
the possibility of leaving used clothing
in every store in Poland,

we were promoting best clothing
practices - “Look after your clothes.
Read. Check. Care” campaign.

6. APPROACH TO REPORTING
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For People ®
For Our Planet

PRODUCT
AND PRODUCTION

CHEMICAL SAFETY
IN PRODUCTION

PACKAGING AWARE:
PLASTICS
UNDER CONTROL

SUSTAINABLE
DEVELOPMENT
IN HQ BUILDINGS
AND RETAIL
NETWORK

“FOR PEOPLE FOR OUR PLANET” SUSTAINABLE DEVELOPMENT STRATEGY OBJECTIVES FOR 2020-2025

GRI 2-22, GRI 2-24, GRI 3-3

2020

* Launching a programme to support

our suppliers in implementing best
practices that reduce the use of
natural resources in the garment
production process.

ZDHC membership.

100% of online orders packaging
of Mohito and Reserved without
single-use plastics.

100% of foil for House, Cropp
and Sinsay online orders shipment
from recycling.

Limiting single-use film for
commercial samples packaging
by 50%.

Implementing an energy efficiency
programme in stores, as well as
solutions to reduce emissions.

® Objective attained

2021

* 25% of the garments produced

by LPP are collections made from
more sustainable materials.

* 30% of suppliers in South Asia

are factories using technologies
that reduce water and/or energy
consumption in the garment
production process.

* 100% of products containing wool

or down with RDS/RWS certificate.

* 100% of price tags film-free.

* 100% of green energy powering our

servers and online stores.

2023

100% of the denim factories
covered by the programme use
technologies that reduce water
and/or energy consumption in the
garment production process.

Second-hand clothing collection
system in 100% of stores in all
countries (in 2022/2023 we
achieved 100% in Poland)

PLN Tm on investment in new
technologies allowing for textile
waste utilisation.

100% of cardboard boxes with FSC
certificate or recycled.

100% of store packaging recycled.

All new buildings with
environmental certification
(BREEAM/LEED).

2025

50% of Reserved clothing
made from more sustainable
materials (i.e. organic, cellulose
or recycled fibres).

CO, reduction of 15% (target
in revision according to SBTi
methodology).

Full compliance with
ZDHC standards.

100% of plastic in packaging
suitable for re-use, recyclable
or biodegradable.

100% of stores covered
by store energy efficiency
programme and emission
reduction solutions.
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AWARDS AND RANKINGS

¢ Yet again, LPP has been recognised for its actions
geared towards sustainable development and
ESG in “the CSR Leaves” poll organized by
“Polityka” weekly. This year, the Polish apparel
company received two awards - the Golden Leaf
for all its activities from an environmental, social
and corporate governance perspective, and the
Green Leaf, awarded for the first time to compa-
nies for which reducing their negative climate im-
pact is a key element of their business operations.

ol
B POLITYKN

e

LPP hailed the best WIG20 index company
in the “Bulls and Bears” competition organised by
Rzeczpospolita magazine.

Title of the best exporter and employer
in the “TOP 100 POMORSKIE” ranking.

First place in the survey of investor relations
in WIG30 companies as assessed by analysts
and financial institutions.

0
Pomorza

New Warehouse of the Year 2022 award of the
Eurobuild Awards for the LPP SA Distribution
Centre in Brzesc¢ Kujawski. It has been recognised
as the Best New Warehouse of the Year in Central
and Eastern Europe.

Eurobuild
Awards

Golden Clips award for the “Look after your
clothes” campaign.
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Stakeholder relations

GRI 2-29

We conduct an annual stakeholder
mapping analysis and implement vari-
ous forms of stakeholder engagement.
We supplement the current forms of
dialogue with an annual meeting, the
so-called stakeholder panel, which is
conducted according to the principles
of the AA100O0 standard. The results of
the stakeholder dialogue are incorpo-
rated into our relevance analysis of ESG
topics. This is an important input for ESG
decision-making processes, as well as
non-financial reporting. Communicating
with stakeholders and providing them
with appropriate channels to contact us
is also a part of the due diligence pro-
cess.
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STAKEHOLDER MAP 0,\0

INVESTORS AND
RELATED STAKEHOLDERS

* Investors

* The most relevant Polish
and international analysts -
ca. 130-180 people who take part
in the earnings calls

* Warsaw Stock Exchange

* Polish Association of
Listed Companies

 Polish Financial
Supervision Authority

EMPLOYEES

CUSTOMERS

* In-store customers 0
* E-commerce customers
EMPLOYEES I |

* Employees of the LPP central headquarters
*« Employees of the distribution centres
* Employees of the retail network

BUSINESS ENVIRONMENT

* Suppliers in Poland and abroad

* Lessors of retail outlets
in key locations

* Franchisees

* Banks

e Industry organisations
* Financial institutions

» Journalists

SOCIAL ENVIRONMENT é‘l I%“

* Industry organisations
e Consumer organisations

« Community service organisations
supported by LPP

* Colleges and universities
collaborating with LPP

* Local authorities
* Influencers
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0,0

INVESTORS AND RELATED STAKEHOLDERS

¢ Bilingual corporate website

¢ E-mail lists

* Business media

¢ Regular investor conferences

« Investor Relations electronic contact mailbox
¢ Annual and non-financial reports

¢ ESPI system for sharing operational
and periodical reports

* EBI for sharing corporate
governance reports

* Quarterly earnings calls

» Conference calls

* Video statements

* General Shareholder Meeting

CUSTOMERS

* Brand websites

e Customer Service Centre
» Social media

* Newsletter

* Store spaces

¢ Mass media
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¢ E-mail lists
* Yammer, a social messaging service

* Workplace spaces
(displays, walls, information boards, reception)

¢ Direct meetings
e Special events
¢ Training sessions
* Surveys and opinion polls
* MS Teams

5. DATA COMPILATION 6. APPROACH TO REPORTING

BUSINESS ENVIRONMENT

* E-mail lists

* Regular earnings calls

* Press office e-mail

« Company website

¢ Direct meetings

* Special events and publications

* Dedicated events, e.g. stakeholder panels

¢ Dedicated channels of communication for
members of the Union of Polish Retail and
Services Employers: website, WhatsApp,
e-mail lists, membership meetings via MS Teams

* Surveys and opinion polls
* MS Teams

SOCIAL ENVIRONMENT
* E-mail lists

» Social media

* Mass media

e Direct meetings

» Dedicated events, e.g. stakeholder panels

* Projects carried out with the support
of local authorities

* Projects carried out in collaboration
with partners

* Surveys and opinion polls
* MS Teams
« Company website

&
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Membership in organisations

GRI2-28

In 2022/2023, we continued our cooperation - important from the perspective of the
sustainable development strategy objectives - with internationally recognised or-
ganisations and initiatives. In addition, we launched a partnership with amfori BSCI,
described in more detail HERE.

Since 2013

We joined International ACCORD (the Bangladesh Accord on Fire and Building
Safety) - an organisation which works to improve the conditions of work in Ban-
gladesh on behalf of the fashion industry. We are the only Polish member of the
organisation to date. On 1 September 2021, a new initiative - called the Interna-
tional Accord for Health and Safety in the Textile and Garment Industry (in short:

International Accord) - was established to replace the existing ACCORD initiative.

Its aim is to continue and expand the joint efforts of the signatories together with
the trade unions to ensure safety in garment factories. We are a signatory to this
new agreement.

Since 2019

Membership of United Nations Global Compact - the world’s largest UN initiative
for corporate social responsibility and sustainable development.

Membership of the New Plastics Economy Global Commitment - a global initia-
tive for a circular economy for plastics.

Since 2016

An agreement with Otwarte Klatki (Open Cages) and joining an international
initiative Fur Free Retailer. It is an expression of our lasting commitment not to
use natural fur to produce our clothes and accessories.

Since 2017

Membership of the Family Business Network Poland.

Since 2020

We became the founding member of the Union of Polish Retail and Services
Employers - an industry organisation set up in the face of the crisis caused by the
COVID-19 pandemic and the (resultant) economic shutdown and reorganisation
of the operations of shopping centres.

We became the first Polish company to join the Zero Discharge of Hazardous
Chemicals (ZDHC) Programme which works to reduce the negative global
impacts of the clothing industry on the natural environment by formulating and
implementing standards of chemical safety and eliminating hazardous substanc-
es in the supply chain.

Joining the Polish Plastics Pact, a multi-sectoral platform of collaboration be-
tween companies, industry organisations and NGOs bringing together the parti-
cipants of the plastic packaging value chain. The Polish Plastics Pact collaborates
with the Ellen MacArthur Foundation as part of the global Plastics Pact network.

Since 2018

Partnership in the FIR Grant Fund established to support the best interindustry
initiatives bringing about real social and economic change at the local level or
across the Pomerania Province.

Joining Pomeranian Employers, the largest and oldest employer organisation in
the Pomerania Province; it promotes the interests of this group to state authori-
ties, as well as supervisory and regulatory institutions.

Since 2021

Launching cooperation with Canopy - an organisation that aims to develop busi-
ness practices among entrepreneurs that promote sustainable use of the world’s
forest resources by implementing changes in the sphere of purchasing paper,
packaging and pulp fabrics - and with Cotton made in Africa - an internationally
recognised standard for sustainable cotton cultivation in Africa.

Since 2022

Collaboration with amfori BSCI - an initiative supporting a transparent manage-
ment of ethics and human rights issues in the supply chain.
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L PP for Ukraine

The outbreak of war in Ukraine stands in
fundamental contradiction to the values
of LPP. The Russian attack affected our
friends, colleagues and their loved ones,
and we launched our relief efforts in the
very first days after the Russian invasion.
First and foremost, we tried to ensure the
safety of our Ukrainian employees. We
immediately launched assistance to help
those of our Ukrainian employees and
their families who chose to come to Po-
land to safely reach our country. We also
helped in finding temporary accommo-
dation and implementing shelter meas-
ures - from financial to legal support.
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In response to the Russian
aggression, we withdrew
operations from the Russian
market. All stores in Russia
were closed, transport

of goods halted, as were
investments and development
plans, and online sales of

our brands.

In the six months since the outbreak
of war, around 300 employees and their
relatives received aid worth almost

PLN 3 million.

The total value of our in-kind and
financial assistance to those affected
by the war in Ukraine exceeded

PLN 20 million.

3. ENVIRONMENTAL IMPACT

4. SOCIAL IMPACT

At the end of January 2022, we em-
ployed 1,885 people in Ukraine. At the
end of January 2023, the number of

LPP employees in Ukraine was 1,600.
Within just one month of the outbreak
of the conflict, we set up tools to enable
fast and efficient communication -

an internal helpline, a dedicated email
box operated in Ukrainian and a special

5. DATA COMPILATION

6. APPROACH TO REPORTING

HelpUkraine app developed by our IT
team. The solutions introduced allowed
for constant contact with our Ukrainian
employees, who received ongoing sup-
port from us when needed. Those who
decided to leave the country could count
on transport from the border to safe
locations organised by us, along with
accommodation in hotels and resorts.




THE PRESIDENT’S MESSAGE

We organised accommodation not

only in Poland. In cooperation with our
subsidiaries form the following countries:
Slovakia, Romania, Hungary, the Czech
Republic, Lithuania, and Germany, we as-
sisted with transport employees to other
EU countries. All persons were provided
with psychological and social assistance,
as well as supplies of necessities and pre-
paid cards and vouchers for the purchase
of clothes.

LPP employees in Gdansk held informa-
tion meetings on, among other things,
legalisation of residence and other legal
issues, CV writing and job searching, the
principles of medical assistance or fur-
ther education in Poland, and the offer
of Polish language courses.

Ukrainian employees of the headquarters
and retail network in Poland could also
count on help from LPP. We offered each
of them a non-refundable fortuitous aid
of up to PLN 3 thousand and simplified
the procedures related to its receipt.

The funds could be used to help organise
relocation of the employees’ families

to Poland and provide them with basic
necessities during the initial period of
their stay in our country. We also organ-
ised a unique clothing “sale for O PLN”
action for over 200 Ukrainian employ-
ees at the Distribution Centre in Pruszcz
Gdanski.
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We combined the activities aimed at the
employees with a wide-ranging cam-
paign to help Ukrainian society - both
refugees and those who remained in
Ukraine. We carried out our activities
through social partners cooperating
with the LPP Foundation and by joining
other charitable campaigns, such as the
#Power4Ukraine collection coordinated
by the Polish Trade and Services Em-
ployers’ Association. Financial donations
were granted to the Gdansk Foundation
and the Polish Centre for International
Aid. Overall, in 2022 at LPP we donated
nearly 300,000 pieces of clothing to
over 50 organisations. These, in turn,
reached approximately 50,000 people.
As part of our volunteering activities,
we also supported an aid campaign
organized by the World Central Kitchen
foundation entitled #ChefsforUkraine.
As part of it, together with the local
authorities in Pomerania, we organized
food assistance for refugees staying in
temporary residence centres in the first
months of the war, providing them with
over 41,000 meals.

We were also engaged in providing assis-
tance by cooperating with other brands.
This was the case of the “Open Hearts -
Open Wardrobes” project organised by
WoshWosh with LPP as the main partner.
As part of the nationwide action, clothes
and shoes were collected and were hand-

3. ENVIRONMENTAL IMPACT
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ed over to people in need from Ukraine
via Caritas and other charity organisa-
tions. The collection was organised at
48 stores of Reserved, Mohito, and
House brands.

We helped people from Ukraine to find
their way more quickly into the new
reality. We knew that there were special-
ists in our key fields among them, so we
facilitated the recruitment procedures
surrounding employment at LPP. We
launched a dedicated Jobs For Ukrai-
nians page on the English-language
version of our website. This allowed
English speakers from Ukraine to apply
for positions in creative departments or
logistics.

We were proud to observe and support
our employees’ initiatives - over 300
people from various LPP departments
were involved in helping refugees. Infor-
mation and ideas were exchanged on the
LPP communication platform - thanks to
this every employee could learn about
the collections and aid activities organ-
ised, and many people felt encouraged
to undertake further projects. Among the
employee initiatives, it is worth mention-
ing the collection of hygiene products for
mothers with children who came to our
country from Ukraine - within a week, we
managed to collect as many as 20 card-
board boxes filled with necessities. One

5. DATA COMPILATION
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of the collections also involved helping
animals affected by the war. Moreover, as
part of this year’s edition of the internal
Mini-grants project, which supports em-
ployees in their non-professional social
and charitable activities, an art workshop
was organised, integrating children from
Ukraine and Poland. The LPP Foundation
made its contribution to individual initia-
tives by, among others, donating shop-
ping vouchers for LPP brand stores to
employees who offered accommodation
to refugees from Ukraine, and clothes to
people involved in aid campaigns outside
the company.
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Corporate governance

Our corporate governance supports
effective management and supervision,
respect for shareholders’ rights and
transparent communication between
LPP and the market. The implemented
principles are applied in the daily opera-
tions of the company - they strengthen
the transparency of LPP SA as a listed
company and ensure a balance between
the interests of all capital market enti-
ties. LPP SA, the parent company of our
Group, applies the principles laid down in
the Best Practice for GPW Listed Compa-
nies 2021. They primarily aim at enhanc-
ing the transparency of listed companies,
improving the quality of communication
between companies and investors, and
strengthening the protection of share-
holders’ rights.

The operations of LPP SA are regulated
in particular by the Articles of Associa-
tion, the Internal Rules and Regulations
of the Management Board, the Supervi-
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sory Board, and the General Sharehold-
ers’ Meeting, as well as the Remuneration
Policy.

These documents are public and
available on our website under the
Corporate Governance tab.

The authorities of the company - accord-
ing to the Articles of Association - are
the Management Board, the Supervisory
Board and the General Shareholders’
Meeting.

THE MANAGEMENT BOARD
GRI 2-9, 2-11, GRI 2-12

The Management Board conducts all
company affairs not reserved by law or
the Articles of Association. The detailed
powers and rules of operation of the
Management Board are set out in the
Code or Commercial Companies and
Partnerships, the Articles of Association
and the Internal Rules and Regulations of
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Marek Piechocki

Supervision over the
Management Board’s operations

Procurement and ESG

Reserved, Cropp, House
- brand development,
HR product development,
omnichannel sales

Oversight and
development of sales
operations

LPP Printable (Promostars)

Jacek Kujawa Przemystaw Lutkiewicz
Silky Coders (IT)
LPP Logistics
Administration

Reporting and Taxes
Operational Controlling
Financial Controlling
Investment Shared Services Centre

Customer
Service Centre

Management
of Foreign Subsidiaries

Internal Audit and
Risk Management

Investor Relations
Office of Business Travel
Central Procurement

Treasury

Stawomir toboda

Lease and Expansion
of Reserved, Cropp,
House, and Mohito

Legal Matters
Market Analyses

Marcin Piechocki

Mohito and Sinsay -
Brand Development,
Product Development,
Omnichannel Sales

External
Communications

Internal
Communications
and EB

Social Policy, Diversity
and Inclusion

Lease and Expansion
of Sinsay


https://www.lpp.com/relacje-inwestorskie/lad-korporacyjny
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the Management Board. There were no
changes to the composition of the Man-
agement Board in 2022/2023.

GRI 2-10
The appointment of the members of the
Management Board, as well as the Super-
visory Board, falls within the competence
of the General Shareholders’ Meeting.
Decisions on the composition are made
on the basis of criteria defined by the
shareholders. LPP is committed to en-
suring the versatility and diversity of the
company’s bodies by selecting candidates
with relevant experience. The main cri-
teria for the selection of members of the
Management and Supervisory Boards are
the candidate’s education, knowledge and
competence.

GRI 2-17

Members of the Management Board
regularly expand their knowledge on ESG.
To this end, they take part, among other
things, in regular meetings concerning
ESG and sustainability issues prepared on
behalf of LPP by external expert entities,
as well as in external ESG-related semi-
nars and conferences. In 2022, members
of the Management Board participated in
the development of the ESG management
approach, including the definition of new
climate targets and the decarbonisation

5 Status as at 31 January 2023.
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pathway, as well as the improvement of
the LPP Group’s risk management system,
including ESG risks.

THE SUPERVISORY BOARD
GRI2-12, GRI 2-18

In 2022/2023 LPP Supervisory Board
composition included® Mitosz Wisniewski
(president), Wojciech Olejniczak, Piotr
Piechocki, Magdalena Sekuta, Grzegorz
Maria Stupski.

The Supervisory Board exercises perma-
nent supervision over LPP’s operations in
all areas. The Board’s powers and duties
include the following: preparation and
presentation to the General Meeting an
annual written report for the previous
financial year. This evaluation shall cover
all relevant control mechanisms, including
those related to financial reporting and
operations, preparation and presentation
to the General Meeting of an assessment
of the manner in which the Company
fulfills its disclosure obligations regarding
the application of corporate governance
principles, preparation and presentation
to the General Meeting of an assessment
of the reasonableness of the company’s
charitable and sponsorship policy.

The Board may express its opinions on all
matters relating to the Company’s opera-
tions, including putting forward requests
and proposals to the Management Board.

3. ENVIRONMENTAL IMPACT

4. SOCIAL IMPACT

As part of the Supervisory Board struc-
ture, there is an Audit Committee whose
tasks include monitoring of, inter alia, fi-
nancial reporting, internal control systems,
risk management and the independence
of the statutory auditor and the entity
authorised to audit financial statements.
Once a year, the Supervisory Board
obtains from the Management Board com-
prehensive information on the ESG-related
activities implemented by the company
and may issue an opinion in that respect.

On our website, we publish detailed
information presenting the experi-
ence and competences of the Super-
visory Board and the Management
Board.

GRI 2-15
Members of the Management Board are
obliged to inform the Management Board
and the Supervisory Board of any con-
flict of interest in relation to their func-
tion or the possibility of such a conflict
arising. A member of the Management
Board should refrain from taking part in
discussions and from voting on a reso-
lution on a matter in which a conflict of
interest has arisen. Analogous rules apply
to members of the Supervisory Board
with the reservation that they do not
have to inform the Management Board,
but only the Supervisory Board, of a pos-
sible conflict of interest.

5. DATA COMPILATION
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GRI 2-19, GRI 2-20

The principles of remuneration of the
Management Board and the Superviso-

ry Board of LPP SA are regulated by the
Remuneration Policy of the Supervisory
and Management Bodies of LPP SA, which
was adopted by the General Sharehold-
ers’ Meeting in 2020. The purpose of the
Policy is, inter alia, to link, through the
Incentive Scheme, the variable part of the
Management Board’s remuneration to per-
formance. Members of the Management
Board are entitled to a fixed remuneration
which does not depend on performance
or performance evaluation. Variable ben-
efits in the form of entitlements to acquire
company shares are based on the Incen-
tive Scheme. Members of the Management
Board may also be granted an annual
bonus, the amount of which is dependent
on performance. The decision to award a
bonus is made by the Supervisory Board.
Members of the Supervisory Board receive
a lump sum remuneration.

Remuneration of other employees of LPP
SA is regulated by the Remuneration
Policy. The provisions laid down in the
document take into account, inter alia, le-
gal requirements, economic assumptions
and objectives of the company strategy.
The Management Board is responsible for
gathering the information contained in the
Remuneration Policy, implementing and
updating the content of the Policy.


https://www.lpp.com/relacje-inwestorskie/wladze-spolki
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Form of ownership and legal structure of LPP

FORM OF OWNERSHIP AND LEGAL
STRUCTURE OF THE ORGANISATION

LPP SA is listed on the Warsaw Stock
Exchange and is included in the WIG,
WIG20, WIG30, WIG-clothes, WIG-ESG
and WIG-Poland, as well as WIG20TR,
WIG30TR and WIG140. In addition,

the company has been classified in the
segment of family companies listed on
the WSE, which was launched in 2021.
LPP SA is also included in the following
indices considered important by inter-
national investors: MSCI Poland, CECE
Composite EUR, and FTSE Russell. LPP
is a Polish family company which, as pro-
vided for by its founders, will never be
divided or sold. The controlling interest
is owned in 31.2% by the Semper Simul
(Always Together) Foundation, which

Voting share at the General Shareholders’
Meeting

® Semper Simul
Foundation

Sky Foundation

Other
shareholders

Stock ownership

® Semper Simul

corresponds to 60.8% of votes at the 31% Foundation
General Shareholders’ Meeting. 57% Sky Foundation
12% Other

shareholders
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Human and labour rights due diligence

GRI 3-3, GRI 2-23, GRI 2-25, GRI 2-26, GRI 2-27

At LPP, we implement a human and
labour rights due diligence process in
business relationships and across the
value chain. The purpose of the process
is to continuously identify the impact
we exert, counteract and minimize the
risks associated with it by implement-
ing appropriate remedial and corrective
actions. We monitor their effectiveness,
stay in touch with stakeholders affected
by the business activities of the LPP
Group and provide a mechanism for
reporting irregularities. Find out more
about it HERE. In implementing the pro-
cess, we rely on the involvement of our
stakeholders.

Our commitment to the implementa-
tion of the human and labour rights due
diligence process is part of the adopted
Human rights policy (LPP Group).
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More information on policies and
principles on ethics and human
rights issues may be found HERE.

The implementation of the due diligence
process is overseen by a dedicated
team established in 2023 within the

ESG Committee.

We base our activities on:

¢« The OECD Due Diligence Guidance for
Multinational Enterprises for Responsi-
ble Supply Chains in the Garment and
Footwear Sector,

¢ the provisions of the International Bill

of Human Rights and the International

Labour Organization’s Declaration on

Fundamental Principles and Rights at

Work,

other information, including reports

of international NGOs and scientific

reports.

HUMAN AND LABOUR RIGHTS DUE DILIGENCE PROCESS

Communication
with the stakeholders

A

Operational
effectiveness
monitoring

=1
v/
Risk
identification
>
D}
Key risks
assessment
[ 4
Implementing
appropriate remedial
~ and corrective actions
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As a result of the analysis carried out

in 2021 in cooperation with the Polish

Institute for Human Rights and Business

(PIHRB) and representatives of key areas

of our activity, the Management Board of

LPP, managers, employees of the head

office, Polish companies and the Distri-

bution Centre in Pruszcz Gdanski, we

identified the most significant risk areas

on human and labour rights in the value

chain. These are:

 forced labour;

* safe and healthy working conditions
(including the right to rest);

¢ health (right to health);
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¢ equal treatment and
non-discrimination;

e the right to family life
(work-life balance);

 child labour;

e social insurance;

¢ living wage.

The assessment of the risks related to
these areas is updated every two years
and presented at meetings organised by
the Procurement and ESG department.

THE REMEDIAL AND CORRECTIVE
ACTIONS IMPLEMENTED IN 2022/2023
RELATED TO THE HUMAN RIGHTS

AND LABOUR DUE DILIGENCE PROCESS

¢ Updating the LPP’s Code of conduct -

strengthening the protection of work-
ers in the value chain in Poland and
worldwide.

Conducting a survey for domestic man-

ufacturers and suppliers on ethics and

anti-corruption, environmental impact,
human and labour rights, and level of
local community support. The material
collected will be used to map out fur-
ther actions.

Initiating the application of a clause

for Polish producers and suppliers con-

cerning, inter alia, respect for human

rights and the principles laid down in
the LPP’s Code of conduct.

Continuing the activities conducted

as part of international associations

and initiatives, including International

Accord for Health and Safety in the

Textile and Garment Industry, Cotton

made in Africa, Zero Discharge of Haz-

ardous Chemicals - these issues will be
elaborated on in the environmental and
social chapters of this report.

— Since 2013, we have been an active
member of the International Accord
for Health and Safety in the Textile
and Garment Industry, which works
on behalf of the fashion industry
to improve working conditions in

Bangladesh. Through it, we monitor
the safety level of the sewing room
where our collections are pro-
duced. Inspections are carried out at
suppliers, and corrective plans are
developed and implemented if irreg-
ularities are found. We continuously
monitor the effectiveness of the ac-
tions taken. Factory workers receive
training and have access to the whis-
tleblowing mechanism for reporting
OHS irregularities. The mechanism

is in line with the UN Guiding Princi-
ples on Business and Human Rights.
In 2023, as the only Polish clothing
company, we joined the signatories
of the International Accord Pakistan
agreement working to improve safety
and working conditions in clothing
manufacturing plants in Pakistan.

— As part of the supply chain, we care
about ethical and sustainable sourc-
ing of raw materials. An example of
this is our partnership with Cotton
made in Africa, which is the standard
for sustainable cotton cultivation in
Africa. Thanks to this, in addition to
obtaining raw material, we can sup-
port local communities in Africa. The
funds obtained from the paid use of
licenses are used to finance training
for farmers, improve working condi-
tions and promote gender equality
and respect for children’s rights. The
funds also finance social projects
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in the field of education, health and
safety of children and support for
women on the local labor market. In
2023, we extended the partnership
for another 2 years.

¢ In addition to inspections conducted
through International Accord, we regu-
larly subject factories cooperating with
us to social audits. For this purpose,
we have been working with SGS since
2017, and in 2022 we started work-
ing with amfori BSCi, an international
association working for more trans-
parent and sustainable trade. Thanks
to this, we monitor factories in social
and environmental terms. The system
supports us in eliminating entities from
our supply chain that do not provide
e.g. decent working conditions and
remuneration.
We want our suppliers to be aware of
the rights of their employees, which
they should strictly respect. This is why
we have been organizing Awareness
Day in Bangladesh since 2018, during
which we educate suppliers on human
rights, labour rights and health and
safety rules.
We carry out activities and social
cooperation of the LPP Foundation
(more in the social chapter).
— The LPP Foundation’s activities sup-
port in particular children and young
people, as well as local communi-
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ties in Pomerania - where the LPP
headquarters and distribution centre
are located, in Malopolska where the
House and Mohito brands are based.
* The LPP Foundation also carried out
assistance activities for people affected
by the war in Ukraine.

@ Find out more about it HERE

If business partners cooperating with the
LPP Group find gross misconduct or fail

3. ENVIRONMENTAL IMPACT 4. SOCIAL IMPACT

to cooperate in their elimination, we de-
cide to gradually reduce the number of
orders and resign from cooperation with
such a supplier or to immediately resign
from cooperation, if it is necessary due to
the nature of the violations.

The implementation of the human and
labour rights due diligence process is
supported by communication activities,
e.g. trainings conducted by trainers and
available on the internal training platform

5. DATA COMPILATION

6. APPROACH TO REPORTING

of LPP Edukacja and EduStores.

In 2022/2023, we conducted a series

of five webinars as part of the Diversi-
ty & Inclusion Academy. The activities
accompanied the LPP Group policy
adopted in May 2022 on diversity man-
agement, equal treatment and building
an inclusive culture. The Academy was
attended by employees of the company’s
headquarters and foreign companies,
including the management team.
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Managing social and environmental impacts

GRI 2-12, GRI 2-13, GRI 2-14

At LPP, we manage ESG issues in a
centralised manner, working out environ-
mental, social and corporate governan-
ce solutions that are consistent across
all touchpoints in the organisation.

For years, we have been developing our
knowledge of ESG, the competences

of sustainability officers and the role
they play in the organisation. We want
to meet current and future regulatory
requirements and the expectations of
our customers and stakeholders, so we
implement environmental, social and
corporate governance standards and
procedures.
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MAIN TASKS
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Supervisory Board

Acceptance of the company’s development and strategy.

LPP Management
Board

Supervising the implementation of the business strategy, one of which
is sustainability.

Sustainability
Expert

The Expert’s responsibilities include the search for growth opportu-
nities related to the changing business environment resulting from
climate change and advice on mitigating climate risks. The person in
this position works closely with the Procurement and ESG Director.

Chief Financial
Officer (CFO)

Planning the financing for ESG and SD projects, representation of
the company in the capital and finance market and oversight of risks,
including ESG risks.

Procurement and
ESG Director

Responsible for setting ESG objectives shaping and implementing
sustainability strategies and analysing and planning the ESG risk
management process, including environmental and climate risks,

in cooperation with the CFO. Coordinates the implementation of ESG
projects in the LPP Group, in collaboration with other organisational
units. The person reports directly to the CFO and the LPP Manage-
ment Board.

Internal Control
and Risk
Management
Department

They are responsible for the continuous identification and analysis of
risks and opportunities facing the organisation in close cooperation
with the CFO. This unit’s responsibilities also include the prioritisation
of key ESG risks and opportunities, including environmental and
climate factors, developed in collaboration with the ESG Committee
and the Procurement and ESG Director who leads it.

ESG Committee

The ESG Committee is chaired by the Procurement and ESG Direc-
tor and includes brand executives and directors of key areas of the
company’s operations. The role of the ESG Committee is to act as an
advisory body to the Management Board and as an executive on ESG
and sustainability issues related to the operations of LPP and the LPP
Group. The Committee makes decisions on the implementation of ESG
measures, once approved by the Management Board, and supports
the Management Board of LPP in maintaining the company’s high
position among the leaders in ESG and sustainability practices.

The Committee’s work aims to strengthen the interdisciplinary appro-
ach to the management of ESG and sustainability issues at LPP and
to strengthen the good cooperation practices of the key organisatio-
nal units of the LPP Group in this area.

Human and
Labour Rights Due
Diligence Process
Implementation
Team

The team was established in 2023 as part of the ESG Committee from
representatives of various offices in the LPP. It consists of the Presi-
dent of the LPP Foundation, the Diversity and Community Relations
Expert from the Social Policy Team, the Social Issues Specialist in the
Procurement and ESG Department and a representative from the HR
Department. The unit is tasked with carrying out a human and labour
rights due diligence process that includes identifying and assessing
key risks, implementing and monitoring the effectiveness of appropri-
ate remedial and corrective actions and communicating the actions
taken with stakeholders.

Social Policy and
Non-Financial
Reporting Team

The team is responsible for community relations, the development
and implementation of a diversity and inclusivity policy, the creation
and coordination of an ethics system, social impact and the LPP Foun-
dation, and coordination related to the preparation of annual sustain-
ability reports.

Other organisational
units of LPP SA

Implementation of the tasks included in the operational plans for the
implementation of the ESG and the sustainable development strategy.

Sustainability
Manager and
Sustainability

Department

The Sustainability Manager is the person directly responsible for
implementing the sustainability strategy. The person is responsible
for the control and implementation of safety-related tasks in the LPP
production area. They implement initiatives that are translated into
objectives in strategic documents. These objectives form the basis
for further work in the ESG Committee.

The Sustainability Department is made up of auditors and specialists
whose job it is to provide support to departments implementing key
elements of the strategy. This is known as the ESG Committee’s (late-
ral) control of the implementation of the strategy. The team also plays
a supportive role in community activities and initiatives undertaken by
the LPP. This includes areas such as emissions calculations, decar-
bonisation at company and individual product level, and energy and
supply chain management.

Other LPP Group
companies in Poland

Implementation of activities defined by LPP SA, participation
in decisions of the LPP SA Management Board and ESG Committee,
reporting to LPP SA under sustainability reporting.

LPP Group
companies abroad

Implementation of activities defined by LPP SA, autonomous
implementation of local social activities, reporting to LPP SA
as part of sustainability reporting

LPP Brand Managers

Implementation of activities commissioned within the ESG Committee
and by the Procurement and ESG Director.
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The Supervisory Board

The Management Board of LPP

CFO

Procurement and ESG Director

Sustainable
Development
Department

Social Policy and
Non-Financial
Reporting Team

ESG: WHAT WE WORKED ON IN

2022/2023
GRI2-24

¢ Climate targets - around 150 hours of
meetings, workshops and expert talks.
Result: decarbonisation targets sent to
SBTI, submitted for review by SBTi.

¢ Diversity policy, i.e. equal treatment for
everyone by everyone - consultation
with employees, 20 people involved.
Result: Diversity policy adopted and
implemented.
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The ESG Committee
Internal

Control and Risk
Management
Department

¢ Human rights policy (LPP Group) -
analysis of the OECD Guidelines for
Multinational Enterprises, and the
International Bill of Human Rights and
the ILO Declaration on Fundamental
Principles and Rights at Work.
40 people involved.
Result: adoption and implementation
of a new Human rights policy (LPP
Group).

¢« ESG risks analysis, i.e. better iden-
tification and development of more
effective preventive actions in view of
social, environmental and governance
risks. Result: better preparation for
change.

3. ENVIRONMENTAL IMPACT

4. SOCIAL IMPACT

LPP’s activity also entails responsible re-
porting. Already in 2022, we initiated our
efforts that will allow us to fully comply
with the new EU Corporate Sustainabil-
ity Reporting Directive and the Europe-
an Sustainability Reporting Standards
(ESRS). Our experts worked on review-
ing LPP’s management practices and
ESG reporting system against the CSRD

5. DATA COMPILATION

6. APPROACH TO REPORTING

guidelines and ESRS drafts in 2022.
At the same time, all our ESG activities
are subordinated to the upcoming
guidelines included in the EU Strategy
for Sustainable and Circular Textiles.
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Managing our environmental impact

Our approach to managing environ- MAIN TASKS AIMED AT ACHIEVING ENVIRONMENTAL TARGETS RELATED TO THE UN AGENDA 2030
mental issues is mainly laid down in the GLOBAL SUSTAINABLE DEVELOPMENT GOALS:
fo(!lowmg documents: . . Procurement and ESG Department Investor Internal Other departments
* “For People For Our Planet” sustain- Relations Communication of LPP SA, LPP
able development strategy for Department and CSR Department companies in Poland
2020-2025 and abroad
* LPP Code of conduct, containing, « analysis of environmental risks and opportunities * providing ESG ¢ coordinating the * achieving the

among other things: - coordination of the environmental targetsof the LPP data needed by sustainability reporting specific targets

- our guidelines on environmental strategy financial ma_rket process assigned to them,
factors in production processes, « sustainable brand and supply chain development ;22?;2??:;85’ * aggregating information namely the climate

_ ) ) ysts on the progress and environmental

- decarbonisation targets set in 2022, - expanding the use of organic and recycled materials and rating agen- of greenhouse gas impact of the LPP
based on SBTi methodology, and in collections cies interested emission reduction, Group's activities
short- and medium-term decarboni- « evaluating suppliers in terms of environmental criteria in the impact of waste reduction and

17 s such as energy efficiency and water consumption environmental other sustainability

factors on LPP’s

goals
strategy and

sation plans for LPP operations and ) ) ) o )
@ working with factories to eliminate harmful chemicals

iné
supply chain®. internal and social

* preparing and navigating the implementation of performance . e
a decarbonisation strategy mfedla c_omkr)r)lt_mlcatlon
i i i i - _ . of sustainabilit
Detailed information on climate-relat * reporting progress to the management board and sup- ) : v
. . . ; > - : information
ed issues management are included in porting the board in deciding on future courses of action

the “LPP Group TCFD Climate Report external communication of sustainability information,
2022/2023”. e.g. to interested NGOs, rating agencies and the media

@ Previous reports presenting environmental impact management targets and progress are available HERE.

¢ Status at the date of publication of the report: targets submitted to SBTi, pending approval by SBTi.
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Standards of responsible product offer

GRI 3-3

At LPP, year after year we have been changing and improving the standards of clothing production and the way we sell the garments. We are consistently meeting targets to
reduce the climate and environmental impact of our value chain. Our transport, logistics and our offices and warehouses are also changing.

Our strategic goals by 2025 Status 2021/2022 Status 2022/2023

Goal 1. By 2021, 100% of products containing wool or down with * 100% of products containing down with RDS certification.
RDS/RWS certificate.

Goal 2. By 2021, 100% plastic film-free price tags. * 100% plastic film-free price tags.

Goal 3. By 2021, 30% of factories in Southern Asia use technologies » 30% factories in Southern Asia use technologies that reduce water and/or energy consumption
that reduce water and/or energy consumption in the clothing in the clothing production process.

production process. * Goal for denim factories - in progress.

Goal 4. By 2023, 100% of denim production factories use technologies
that reduce water and/or energy consumption in the clothing
production process.

Goal 5. By 2023, PLN Tm invested in new technologies of recycling e Goalin progress. « Collaboration with Use Waste start-up.
textile waste.
Goal 6. By 2025, 50% of all Reserved garments are made of more * 26% of all our brands’ garments were made of more susta- * We continue working on LPP brand collections to
sustainable materials (i.e. organic, cellulosic or recycled fibres). inable materials (i.e. organic, cellulosic or recycled fibres). be made of more sustainable materials (i.e. organic,
e Collaboration launch with Canopy and Cotton made in cellulose or recycled fibres).
Africa initiatives. The outcome: We are expanding the use * We continue cooperation with Canopy and Cotton
of sustainable raw materials. made in Africa.
Goal 7. By 2025, we will have reached full conformity with ZDHC « We are continuing our engagement in the Zero Discharge « 80% of LPP garments produced in Bangladesh
standards. of Hazardous Chemicals (ZDHC) initiative. and 70% in Pakistan compliant with the ZDHC'’s
* 70% of LPP garments produced in Bangladesh and sustainable chemical safety standards.

Pakistan compliant with the ZDHC’s sustainable chemical
safety standards.
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In mid-2022, after completing the pro-
cess of comprehensive self-calculation

of the carbon footprint in all scopes and
categories, we started a review of the
processes that have the strongest impact
on our environment. As it was also the
halfway point of the current sustainable
development strategy and taking into ac-
count the dynamically changing external
environment, regulatory changes and the
expectations of our consumers, we de-
cided that we had to redefine our goals.
As a result of several months of intensive
work, in November 2022, we submitted
to SBTi the so-called Target Submission
Form, containing key information on

the developed goals. These are abso-
lute reduction targets in scopes 1and 2,
and two targets in scope 3 covering the
categories where our value chain emis-
sions are highest and have the greatest
potential for decarbonisation.
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The verification of our

goals by the SBTi team is
scheduled to start in May
2023. We are planning to
announce the approved
targets publicly at the end of
the second quarter of 2023.

4. SOCIAL IMPACT

5. DATA COMPILATION

6. APPROACH TO REPORTING
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Environmental management
iNn production processes

In our relations with the factories cooper-
ating with LPP, we apply the environmen-

tal principles developed by us in coopera- In June 2022 in Bangladesh, we con-
tion with experts. With a view to reducing ducted a training on climate risks and
the environmental footprint of production greenhouse gas reduction. It was at-
processes, we actively promote the use tended by 10 of our suppliers - repre-
of technologies and solutions to ensure sentatives of garment and accessory
reduced water and energy consump- factories. By sharing our expertise in
tion by our suppliers. In implementing this area, we are increasing the level of
the standard and verifying the level of preparedness of suppliers to colla-
environmental practices in the factories, borate with a view to monitoring and
we are supported by employees from our reducing greenhouse gas levels across
Asian offices in Dhaka and Shanghai. the apparel industry value chain.

e Suppliers undergo detailed inspections
verifying their environmental impact.
In some of the factories we use closed
loop cycles of internal water circulation.
Photovoltaic panels are installed to
generate the electricity later used by
the factories.

The factories also have their own
post-production water treatment fa-
cilities, which use biological treatment
methods.
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Achieving environmental targets at the expected pace and scale requires investment
in long-term collaborations with trusted global partners.

canspy

Canopy, with which we have been collaborating since
2021 as the first Polish company. Canopy promotes
the sustainable management of primary forests and is
changing the way large multinational companies treat
their purchases of paper, packaging and pulp fabrics.
At LPP, we consider our collaboration with Canopy as
a commitment to, among other things, reducing the
organisation’s paper consumption and cooperating on
the development of fibres that reduce environmental
impact.

@'\
COTTON

AFRICA

Cotton made in Africa (CmiA) - a standard initiated
by the Aid by Trade Foundation We have been a CmiA
partner since 2021 and the collaboration gives us the
assurance that the cotton we source is grown in an
environmentally friendly way.

ZERD

Zero Discharge of Hazardous Chemicals (ZDHC), an
initiative for chemical safety in the apparel industry.
Adherence to ZDHC standards supports the environ-
mentally safe management of chemicals in factories
and the proper treatment of post-production water.
ZDHC membership is one of the most important
factors we consider when selecting factories for the
purpose of outsourcing our production.
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The outcomes:

« Boxes for our internal operations,
envelopes and boxes for shipping
online orders, price tags at
Reservevd, Cropp, Mohito, House
and shopping bags are FSC
certified.

The outcomes:

* First purchase of CmiA-compliant
cotton - 01.2022

* 2022/2023 - production of 17
million pieces of clothing
containing CmiA cotton

The outcomes:

* 80% of garments from LPP brands
produced in Bangladesh and
70% in Pakistan compliant with
the ZDHC'’s sustainable chemical
safety standards.

3. ENVIRONMENTAL IMPACT

4. SOCIAL IMPACT

The production of clothes involves a

significant use of water. At LPP, we want

to ensure that post-production water

does not pose a threat to the environ-

ment. Therefore, why we have joined

the “Roadmap to Zero” programme

run by ZDHC. Our suppliers, who have

committed to pursuing the assumptions

underlying the initiative, provide us with

water test results twice a year confirming

that the water meets the requirements of

the latest ZDHC waste water guidelines.

Thanks to LPP, 46 producers from Ban-

gladesh, Pakistan, Turkey, India, and Chi-

na have joined the initiative since 2020.

¢« More than 80% of our direct producers
in Bangladesh and over 70% in Pakistan
organises their production for us in line
with ZDHC’s Roadmap to Zero pro-
gramme.

¢ In 2022, we started implementing the
“Roadmap to Zero” programme also in
Turkey and India.

¢ In 2022, we also started implementing
the ZDHC initiative among t-shirt print-
ing factories that subcontract services
to our direct garment manufacturers in
Bangladesh, Pakistan, Turkey, and India.
Subcontractors fulfilling orders accord-
ing to the “Roadmap to Zero” guide-
lines already account for 50% of all sub-
contractors providing prints services.

5. DATA COMPILATION

6. APPROACH TO REPORTING

¢ The entire production of denim for
Reserved from the spring-summer 23
season onwards is carried out in facto-
ries adhering to the “Roadmap to Zero”
guidelines in their production processes.

COLLABORATION INITIATED IN 2022:

amfori BSCI, an
organisation that

is one of the leading global initiators
of actions for sustainable production
and trade, also in the apparel indus-
try. LPP joined amfori BSCIl in 2022
and membership gives us access to
training, educational materials and
tools to verify and monitor, above all,
ethical and labour issues as well as
environmental protection in the
cooperating factories.

amfori ()

Trade with purpose

Our goal is for 100% of the clothing
and accessories factories we collab-
orate with to be included in the as-
sessment system provided by amfori
BSCI.
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Clothing made from more sustainable

materials

Year by year, customers at LPP brand
stores may enjoy the ever expanding
offer of clothes made from more sus-
tainable materials. Our employees are
obliged to verify the environmental
criteria, confirm each purchase with the
Sustainable Development Department,
and prepare appropriate documentation
confirming the compliance of the materi-
al used in production with our standards.

We partner the Responsible Fashion Awards competition organised by the
International School of Costume and Fashion Design. Its main objective is to
promote pro-ethical and pro-environmental solutions in the fashion industry
and to support budding designers acting in accordance with the principles of
sustainable development. The competition is open to design professionals and
enthusiasts. In 2022, one of the prizes was a photo shoot of all finalist designs
in the Reserved photo studio in Pruszcz Gdanski and their presentation in the
Reserved brand store widows in Gdansk, Warsaw, £édz, Cracow and London.
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PERCENTAGE OF MORE SUSTAINABLE RAW MATERIALS RELATIVE TO THE TOTAL
WEIGHT OF THE RAW MATERIAL

Own measure: consumption of more sustainable materials in tonnes (for the current and previous year)

29.35%
2021/2022
2022/2023
/ 18.23% ratey %
12.03% 16%
7.43%

More
sustainable: cotton polyester cellulose fiber
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Our approach to continuous improve- In strategic planning, we focus on the
ment, the LPP Group’s integrated and activities that have always distinguished
diversified model and its commitment our approach: customer focus, an entre-
to carbon neutrality are key to the LPP preneurial mindset, and responsiveness,
Group’s resilience to various possible which together allow us to spot oppor-
climate scenarios. In order to make tunities, learn quickly and act decisively
good use of the scenario analysis tool, despite risks. We also keep a close eye
to strengthen resilience and to minimise on opportunities arising from a combina-
risks and seize opportunities, we are tion of environmental conditions and our
focusing our efforts on three areas of unique capabilities, in order to exploit
action: opportunities for further dynamic growth

of the company and increased satisfac-
tion of customers and other company
stakeholders.

3 7, B0

Strategy and ambitions in Methodology Climate risk
terms of reducing emissions development management
In 2022, we joined the We are constantly In 2022, we introduced
Science Based Targets expanding our ambitions the Enterprise Risk
initiative. We are currently in terms of developing Management Procedure
at the stage of having these the methodology to also encompassing
targets validated. identify, measure and climate risk.

monitor climate targets.
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RISK MANAGEMENT

Climate risk management is fully meth-
odologically integrated and subordi-
nated to the steps of the LPP Group’s
Enterprise Risk Management (ERM)
process. This means that both risks
identified in the area of climate and risks
identified as part of the ERM process are
analysed in terms of their impact on the
implementation of the LPP Group’s strat-
egy. Each of these is assessed on the
basis of standardised methodological
assumptions and is included in the LPP
Group risk register. This approach allows
for continuous monitoring and reporting
of changes to risks within the framework
of the Enterprise Risk Management Pro-
cedure adopted in 2022.

The Risk Management Procedure pro-
vides a detailed account of the principles
governing the risk management process,
which ensures a consistent and effective
approach to risk management within the
LPP Group. The document outlines the
desired risk culture and the stages of
the risk management process, its partici-
pants, defining their responsibilities

and the tools used in the process. In
addition, the document introduces the
risk vocabulary for the LPP Group to
support a uniform understanding of risks
and opportunities across the company.
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According to the Risk Management
Procedure, climate risks are identified,
the owner of the risk in question is de-
termined and a risk assessment is made
based on established criteria; the level

of risk appetite and response to the risk
in question is determined. The procedure
also involves preparing ways of internal
and external risk communication. Climate
risks and opportunities are managed at
the level of the entire organisation - at
all levels and across all business units.

Risks identified as part of the ERM
process are assessed in terms of the
financial and reputational impact of the
materialisation of the risk in question. In
addition, a scenario-based approach in
line with the TCFD Recommendations is
used for climate risks. Such an approach
allows the LPP Group to comprehensive-
ly analyse climate risks and their impact
on the business continuity and resilience
of the LPP Group's strategy.

3. ENVIRONMENTAL IMPACT

The stage covers
the principles of periodic
risk level communication

as well as ad-hoc

communication

in case of emergencies,
such as the emergence of a
new key risk and

a significant incident.

Communication

Monitoring

The stage involves
establishing the
method, frequency
and the limits of
monitoring key risks.

4. SOCIAL IMPACT

5. DATA COMPILATION

Identification and
assessment

STAGE OF THE

RISK MANAGEMENT

PROCESS

6. APPROACH TO REPORTING

The stage involves the creation
of a risk register containing
the identified risks present in
each area of the LPP Group's
operations and carrying out

an assessment of the risks
identified in the LPP Group.

Determination

of appetite The stage
involves
determining
the risk appetite
for key risks.
Establishing
responses

The stage involves
creating a response to
the risks and a plan for
their implementation.



THE PRESIDENT’S MESSAGE 1. PROFILE AND STRATEGY OF LPP GROUP 2. ORGANISATIONAL GOVERNANCE

Metrics and targets

METRICS

At LPP Group, we calculate our car-

bon footprint in accordance with the
international GHG Protocol Corporate
Accounting and Reporting standard.
We calculate our emissions in three
scopes. We measure emissions related
directly to operations as well as the LPP
Group's value chain. In 2022/2023, direct
GHG emissions (scope 1) amounted to
13,762.35 tCO e - just over 0.5% of our
total emissions. These consist mainly of
emissions related to the use of company
cars and fuel consumption for heating
and cooling.

Indirect emissions (scope 2), resulting
from the purchase of electricity and heat
at the headquarters and our own logis-
tics centres in location-based terms
7,827.65 tCO e. The vast majority of

our emissions are indirect emissions
(scope 3) related to the LPP Group's
value chain activities, which amounted
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to 2,631,555.83 tCO,e in 2022/2023,
representing over 99% of the LPP
Group’s carbon footprint. The emission
levels associated with the direct and
indirect activities of the LPP Group

are shown below:

3. ENVIRONMENTAL IMPACT 4. SOCIAL IMPACT 5. DATA COMPILATION

Emission scopes

6. APPROACH TO REPORTING

2021/2022 [t COe]

2022/2023 [t CO,e]

Scope 1 4,420.67 13,762.35
Scope 2 10,267.11 7,827.65
Scope 3 2,865,952.62 2,631,555.83
Emission categories

Cat. 1 Raw materials and services purchased 1,892,769.20 1,705,738.53
Cat. 2 Investment goods CAPEX 197,454.69 198,798.33
Cat. 3 Emissions related to consumption of energy 3,555.63 5,777.88
and fuels (not included in scope 1and 2)

Cat. 4 Transport and distribution of products 157,610.94 176,198.81
purchased

Cat. 5 Waste generated in the course of activity 385.10 400.13
Cat. 6 Business trips 2,390.09 3,062.98
Cat. 7 Employees commuting to work 16,319.17 16,891.80
Cat. 8 Assets leased - sales outlets 388,443.36 277,908.89
Cat. 9 Transport and distribution of products sold 26,212.33 28,959.62
(e-commerce transport)

Cat. 10 Processing of products sold 0.00 0.00
Cat. 11 Use of products sold 146,559.20 171,358.99
Cat. 12 Disposal of products sold 32,969.36 45,179.33
Cat. 13 Assets leased 0.00 0.00
Cat. 14 Franchise 1,283.55 1,280.54
Cat. 15 Investments 0.00 0.00
Total (Scope 1, 2 and 3) 2,880,640.39 2,653,145.82
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TARGETS

In 2022, the LPP Group defined its com-
prehensive decarbonisation strategy with
medium and long-term targets. We set
ambitious but also achievable emission
reduction targets in Scopes 1, 2, 3 that
match the ambition level of the Paris
Agreement. In the same year, we also
joined the Science Based Target Initia-
tive (SBTI) that constitute the framework
for science-based targets representing
the first milestone in the LPP Group’s
emissions reduction strategy.

In November 2022, we submitted to
SBTi so-called Target Submission Form
containing key information about devel-
oped goals. These are absolute goals
emission reductions in scopes 1and 2
and two targets in scope 3 covering
categories, where our chain emissions
values are the highest and manifest the
greatest potential for decarbonisation.
Beginning the verification of our goals
by the SBTi team is scheduled for May
2023. Public announcement accepted
targets we plan on the end of the second
quarter of 2023.
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We submitted to external
verification our emissions in all
three scopes for the first time.
Deloitte Audyt sp. z 0.0. sp. k.
performed an independent
attestation service on selected
GHG emissions data for the
period 01.02.2021 to 31.01.2022
in accordance with the GHG
Protocol issued by the World
Resources Institute (WRI) and
the World Business Council

for Sustainable Development
(WBCSD).

-

’/.
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Employment and employee development

GRI405-2

In 2022/2023, we employed 29,930
people in the LPP Group in Poland and
abroad, nearly 22% more'© than the year
before. We employ more people in the
headquarters”, stores, and warehouse
facilities - outstanding experts and
talented specialists in their fields, as well
as people who are just at the start of
their career path. At LPP, with a view to
retaining talent in the organisation, we
have prepared a comprehensive offer
based not only on a competitive salary,
but also on a benefits package, a clear
career development path, and access to
an extensive training library. We consid-
er the atmosphere at work every day,
values, respect and support as import-
ant elements in creating an attractive
workplace. The stories of our employees
prove that LPP offers numerous develop-

ment opportunities. Many people who
began their adventure in the fashion
industry by working as a store assistant
are now, for example, managing teams

of several people, placing orders worth
millions of dollars or having a fulfilling ca-
reer in the area of visual merchandising™.

Thanks to the experience
gained in the stores,
knowledge of procedures
and standards, employees
can also develop

in regional positions or at
our headquarters.

© The number does not include people who work for the LPP Group but are employed by the employee agencies.
" Increase compared to the employment in the previous year - adjusted for the number of people employed in Russia.
? Visual merchandising - selling visually, through the design of store space and merchandise display.
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In 2022, we expanded our training offer,

especially programmes aimed at manag-

ers. We have strengthened our training
team and, where necessary, supported
training by collaborating with external
experts. While developing employees,
we also offer clear career paths within
LPP and support the practice of internal
recruitment for all levels of positions.

We treat the development
of our employees’
competences as a condition
for the development

of the entire LPP Group.
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[GRI 404-1]

TRAINING SCALE Financial year 2022/2023'6

18.3

6.2

81,404
(LPP Retail was added to the platform this year)

PLN 4,779,749
(PLN 1,357 /person on average)

50

245

3,057

42%

85%

® Financial year runs from 1 February of a given year to 31 January of the following year.
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Financial year 2021/2022

The average number
of training hours per
employee at LPP SA

The average number 4.2
of training hours
in the LPP Group

Number of hours spent
on e-learning platform
at LPP SA and LPP Retail

Outlays on development
programmes
at LPP headquarters

Number of employees 35
with co-funding of
post-graduate studies

Number of language
course participants

No data

Number of hours of group
language courses

No data

The satisfaction index of
participants in development
activities at LPP central
headquarters:

NPS (Net Promoter Score)

The satisfaction index of
participants in development
activities at LPP Retail:
NPS (Net Promoter Score)

No data

18.4

55,000

(PLN 1,471/person on average)

42%

PLN 4,028,211
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[GRI 404-2]

EXAMPLES OF TRAINING

AND DEVELOPMENT PROGRAMMES
CONDUCTED:

74

49 workshops on cooperation within
and between teams, and between the
manager and the team. The workshops
focused on team relations, clarification
of responsibilities as regards the roles
performed and solutions to current
team problems. In total, 461 people
took part in them.

Over 70 “Action Learning” sessions
for teams, developing leadership skills.
84 workshop days as part of educa-
tional programmes for new managers
and leaders on how to organise work,
change management and motivation,
constructive feedback or building
greater financial awareness. 268 new
leaders and team managers attended.
Additional coaching programmes
were carried out for 31 leaders.
Webinars attended live by over 500
people and watched at a later date

by a further 1,000 employees.

128 days and 664 participants trained
in Excel and analytical tools improv-
ing the speed of working with data,
enabling visualisation and facilitating
efficient conclusions.

142 young buyers trained as part

of improving buyer competence in
negotiation.
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[GRI 401-2]

Every person employed at LPP can
count on attractive non-wage benefits.
We support sports passions, develop
interests and help take care of health.

3. ENVIRONMENTAL IMPACT

gifts on the occasion
of childbirth
co-financing of
Multisport card

e co-financing

of health
and life insurance

discount codes
for LPP products

4. SOCIAL IMPACT

5. DATA COMPILATION

Example
benefits
at LPP

6. APPROACH TO REPORTING

110 people trained in professional pub-
lic speaking.

Workshops focused on the emotions
of leaders and employees, taking into
account generational differences - 130
managers attended.

Support for position onboarding
during direct in-store training for 1,833
store assistants and 402 managers.

training budget
possibility to use
the company bicycles
« co-financing

of sports groups
* co-financing of
corrective glasses
or contact lenses
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heLPP - 3 support areas

In 2022, we supplemented our benefits
package with a comprehensive wellbe-
ing programme - “heLPP” - for employ-
ees and their loved ones. This is our re-
sponse to the new challenges and needs
of employees. We know the importance
of mental health and work-life balance in
these dynamic and uncertain times.

* “heLPP” ensures quick, free and
anonymous access to expert support
- psychologists, financial advisors and
lawyers - who use their experience to
help people cope with everyday diffi-
culties.

* Through a chat room, dedicated web-
site and by telephone, those interested
in the assistance may report their need
for consultation with a psychologist
to better cope with the accompanying
feelings of fear and anxiety, which are
particularly exacerbated in uncertain
times or crisis situations.

¢ As part of the programme, our em-
ployees and their relatives also have
the opportunity to contact financial
and legal experts and discuss matters
such as tax and family law or house-
hold budget planning.

75 LPP | SUSTAINABILITY REPORT FOR 2022/2023

1. PROFILE AND STRATEGY OF LPP GROUP

2. ORGANISATIONAL GOVERNANCE

The following online meetings, among
others, were also held as part of the
programme: “Life balance? | only know it
from Instagram” and “You don’t need su-
perpowers to get along, or how to build
relationships at work”. These webinars
dealt with stress management tech-

3. ENVIRONMENTAL IMPACT

4. SOCIAL IMPACT

niques and rebalancing tools. The topics
also included methods for building rela-
tionships in the workplace by developing
the skills of active listening, expressing
thoughts clearly and distinguishing facts
from subjective judgements.

5. DATA COMPILATION

6. APPROACH TO REPORTING

By the end of January
2023, over 200 employees
and their relatives have
already benefited from
the expert assistance.
During this time, more
than 600 people signed
up to participate in helLLP
webinars.




THE PRESIDENT’S MESSAGE 1. PROFILE AND STRATEGY OF LPP GROUP 2. ORGANISATIONAL GOVERNANCE 3. ENVIRONMENTAL IMPACT 4. SOCIAL IMPACT 5. DATA COMPILATION

6. APPROACH TO REPORTING

Diversity, equality and inclusion

GRI406-1

The diversity of people co-creating LPP
is the wealth of the organization and

a fundamental value in the company’s
culture. LPP is a multinational communi-

different life roles, has different styles The adoption of "Diversity, equality and inclusion policy” was preceded
communication. This community is made by a months-long process, including:

up of people from different time zones, ° ° ° °
with different values, cultures, sensiti-

mapping audit analysis of the workshops and
ty, speaking different languages, profes- vities, physical and mental health. DE&I areas” of procedures, language of in-depth interviews
sing different religions and the one that documents communication, with employees
i . i . and existing visual communication, of LPP headquarters,
does not profess any, which has different With this awareness, we want to create policies documents and LPP’s LPP Retail and

levels of fitness, skin color, gender, is of a workplace open to diversity on a daily corporate policies

on ethics

foreign companies

different ages, has different psychosexu-
al orientation and gender identity, fulfills

t,ﬂ A5
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basis, where every person feels welcome
and respected. Therefore, we do not ac-

cept any form of discrimination based on,
for example, gender, ethnic or national
origin, religion, non-denominationalism,
disability, age, psychosexual orientation,
gender identity and other visible or invi-
sible features.

Since 2019, we have been signatories of
the Diversity Charter. In addition, in May
2022, after a several-month workshop
and consultation process, we adopted the
first "Diversity, equality and inclusion poli-

7 DE&I - diversity, equality and inclusion.

cy". It is not only an expression of appre-
ciation for the fact that we are a diverse
team, but also a commitment to building
a friendly workplace that supports equal
treatment and prevents discrimination.

At the same time, we created a separate
position of Diversity and External Rela-
tions Expert to implement and develop
good practices in the area of diversity.
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However we are developing knowledge
and diversity competences in the entire
LPP team. We discussed the provisions
internally, taking into account the voices
of people representing diverse LPP struc-
tures, and we invited external experts to
contribute to the works.

In cooperation with Divercity+, we laun-
ched the Diversity&Inclusion Academy
- a series of 5 interactive, open webi-
nars addressed to all employees of the
company’s headquarters and foreign
companies, including the management
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team and top management. During the
academy, we learned, among others,
about unconscious bias, inclusive langu-
age and micromessages. Each of the 5
meetings was attended by approximately
400 people on average.

In addition, at the LPP headquarters,

we continued the LPP Cares project,
which included e.g. a series of webinars
on topics important to our employees.
The webinar on counteracting depression
was conducted by a representative of the
Faces of Depression Foundation.

3. ENVIRONMENTAL IMPACT

4. SOCIAL IMPACT

SELECTED ISSUES OF DE&I POLICY

5. DATA COMPILATION

6. APPROACH TO REPORTING

The policy aimed at diversity management, equality and building an inclusive culture

Diversity of
persons forming
LPP

* we want to
enhance,
strengthen
and value the
diversity of our
staff and our
customers

DE&I in the
management of LPP

*« we will develop
a structure
responsible for
coordinating
all DE&I issues

we will integrate
the DE&I
perspective into
existing and future
processes, actions,
and criteria

On the other hand, we talked about
cancer prevention for women and men
with an expert from the Racket Oncology
Foundation. We also invited the Work
from bed Foundation whose experts con-
ducted a webinar on disability.

Building an
inclusive
organisational
culture

e we will
systematically
improve
knowledge,
develop sensitivity
and share
experiences
in the field of
DE&I issues

we will strengthen
the competencies
of individuals and
the management
team as regards
managing
diversity, equality,
and building an
inclusive culture

Building
commitment
and sense of
empowerment

* the board and the
management team
engage in and
support the DE&I-
-related actions

space for all the
people forming
LPP to express
their opinions and
co-decide on the
organisational
character of LPP

inclusive
communication
taking into account
the different
dimensions of
diversity

initiating and
strengthening
employee networks

@ The text of the adopted Policy
indicates LPP’s key developments
in the area of diversity management
and covers all Polish and foreign
subsidiaries. The Policy is a public
document and may be found on

our website www.lpp.com.
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The Diversity and External Relations
Expert is responsible for the implementa-
tion and development of good practices
in the area of diversity. We created this
position in 2022. However, we develop
knowledge and competences regarding
diversity in the entire LPP team.

At LPP, there is an absolute ban on
discrimination and harassment. All such
incidents may - also anonymously - be
reported in a safe manner and no nega-
tive professional consequences or retalia-
tion of any kind is implemented against
whistleblowers. In 2022/2023 - as in the
previous period - we did not record any
confirmed cases of discrimination.

We also counteract discrimination by be-
ing open to working with people with dis-
abilities, who effectively support the LPP
Group's recruitment processes thanks to,
among other things, remote working.

In 2022/2023, we employed 381

people with disabilities, 56 more than

in 2021/2022.

® The % of how much less women earn.
® The % of how much more women earn.

78 LPP | SUSTAINABILITY REPORT FOR 2022/2023

1. PROFILE AND STRATEGY OF LPP GROUP

2. ORGANISATIONAL GOVERNANCE

79% 94%

of employees at
LPP headquarters
are women
(2021/2022 - 75%)

of employees in
LPP brand stores
are women
(2021/2022 - 94%)

GRI 405-2

It is our intention to ensure that any pay
gap be based purely on merit - compe-
tence, experience, and performance. We
do not accept pay differences based on
any diversity characteristics, including
gender. The overall wage gap indicator,
or Gender Pay Gap, in the LPP Group

in 2022/2023 was -2%'® (in 2021/2022

it was -4%). As regards management
positions, the Gender Pay Gap was at
+4%'°, which means that, on average,
this is the percentage of how much more
women earn in LPP SA (for comparison,
in 2021/2022 the indicator was +3%). In
other positions, the difference was -1%
(2021/2022 - 4%).
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We value diversity

LPP for diversity

Our brands’ advertising
and marketing
communications involve
people of different ages,
skin colour and sizes.

Reserved brand,
continuing with the
podcasts “From
Generation to Generation”
and “Sharing is Caring” in
2022, has been engaging
in the dialogue on values
and diversity with its
stakeholders in a particular
way. The podcasts address
topics such as feminism,
childlessness by choice,
age and mental health

and well-being, emotions
and relationships or
professional burnout,
bereavement and the
needs of people with
disabilities.

Reserved partnered
Joanna Okuniewska in

her “Idiots in sign
language” project - the
first sign language podcast
in Poland. “Me and my idiot
friends” for the deaf is

the largest project of this
kind in Poland to date.

6. APPROACH TO REPORTING

We share our experience

*+ 05.2022 - we
co-created the D&I
panel during the CSR
Fair organised by the
Responsible Business
Forum.

¢ 09.2022 - an LPP
representative was
a speaker during the
Leadership Conference
organised by the
Gdansk Foundation
for Management
Education, where she
talked about inclusive
leadership.

¢ 10.2022 - during the
Responsible Business
Week organised by
CSRinfo, LPP experts
shared the secrets of
implementing policies
on respecting human
rights and diversity.

* 5 employees from
Silky Coders developed
digital skills and
competence in the field
of new technologies
as part of the second
edition emPower
Women organized by
Microsoft and Avanade.
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Safe workplace

GRI 3-3 for the relevant reporting topic: LPP as an employer, GRI 403-1, GRI 403-2, GRI 403-3, GRI 403-4, GRI 403-5, GRI 403-6
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Working with LPP Group is safe. When

it comes to occupational health and safe-
ty issues, we do not accept compromises
and we do not resort to makeshift solu-
tions. Regardless of the position held and
the type of work performed, we strive to
ensure that every LPP employee fulfils
their professional duties in full health.

At LPP, we have not implemented a
formal occupational health and safety
management system, but as a company
we comply with all legal requirements

in the area of occupational safety. Our
activities are regulated by, among others,
employee conduct policy, internal OHS
procedures, orders, allocation of protec-
tive garments, footwear and personal
protective equipment charts, occupa-
tional risk assessment, and OHS instruc-
tions. Occupational health and safety

in all companies is supervised by

a nine-member OHS team and two na-
tionwide external companies. Employees

5. DATA COMPILATION

6. APPROACH TO REPORTING

take part in initial OHS, position-specific
and periodic trainings. In 2023, we have
made available a training platform for
employees of all companies, which will
allow us to streamline the process of pe-
riodic training for specific job groups.

Employees have the opportunity to par-
ticipate in trainings on first aid and fire
protection. We periodically audit stores,
offices and logistics centres to check
whether they provide adequate and safe
working conditions. Our warehouses are
also adapted to the legal requirements.
Following the launch of new facilities in
Brzes¢ Kujawski, Bedzieszyn and Jasion-
ka, we have started the process of imple-
menting common solutions for the entire
LPP Logistics area in terms of, among
other things, occupational risk assess-
ment and health, as well as OHS audits
and procedures.
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LPP employees have the possibility to
use the ServiceDesk reporting ser-

vice, which enables constant and direct
contact with representatives of the

OHS Team. All queries submitted via

the service by employees are recorded,
monitored, and resolved. Any employee
may report an accident at work or on the
way to/from work, as well as an observed
irregularity on the premises of LPP build-
ings, using the appropriate form. From
October 2022 onwards, we present infor-
mation on occupational health and safe-
ty, fire safety or first aid on a quarterly
basis. We also organise regular meetings
of the OHS Commission where, among
other things, working conditions are dis-
cussed. The commission is composed of
employee representatives, the employer,
the OHS physician and OSH service em-
ployees. An OHS Officer is permanently
available at the LPP Logistics warehous-
es. The OHS service employees provide
support and advice and, at the same
time, carry out control activities with
regard to occupational health and safety
regulations, procedures, and instructions.

Identification of risks is carried out by
way of analysing the working environ-
ment, consultation with a specialist in
occupational medicine, photographs of
the working day for specific groups of
positions. We also use checklists, which
indicate the basic risk factors, divided
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into harmful, hazardous and onerous
ones. These also include the most com-
mon hazards and dangerous events. The
final element of hazard identification is
the occupational risk assessment, which
is subject to periodic review. The risks so
identified are analysed and verified, tak-
ing into account the proposed solutions,
i.e. protective measures minimising the
level of estimated risk.

At LPP Logistics, the mapping of health
and safety risks is carried out through
the constant identification of risks
during the OHS analyses carried out. Ac-
tivities are carried out in multiple stages,
starting with the analysis of the working
environment (laboratory tests) and co-
operation with an occupational physician,
and ending with the analysis of individual
processes operating in the particular
types of warehouses. Documentation on
machinery, equipment, production pro-
cesses and safety data sheets for chemi-
cal preparations are analysed. The overall
analysis makes it possible to identify risk
factors, which are subject to verification
in the occupational risk assessment. In
the situation of an unacceptable level, the
risk index is adjusted to an acceptable
level by applying appropriate corrective
measures.

Occupational medicine services are
offered to all employees and make it

3. ENVIRONMENTAL IMPACT
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possible to verify whether the identified
risk factors in the work environment have
a negative impact on employees’ health.
Additionally, employees of all compa-
nies may purchase medical packages at
LUX-MED or Enel-Med Group facilities on
preferential terms.

We ensure equal and legally compliant
working conditions for both temporary
agency workers and LPP employees.
All employees whose job description
requires the use of personal protective

5. DATA COMPILATION

6. APPROACH TO REPORTING

equipment or workwear shall be pro-
vided with them to an accepted uniform
standard. All groups of employees also
undergo initial OHS training in the form
of general and position-specific instruc-
tion, as well as periodic OHS training. The
post-accident proceedings, as well as the
investigation of the circumstances and
causes of accidents, is conducted by the
post-accident team.
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Human rights in the value chain

GRI 3-3 managing the relevant reporting topic: Human rights in the value chain, GRI 403-7, Own measure: Number of inspections concerning occupational health and safety, workplace conditions and human rights in the
reporting year, Own measure: Description of the main activities to develop and improve our approach to managing ESG issues

In 2022, we adopted a new “Human
rights policy (LPP Group)”. The docu-
ment sets out principles to ensure that
human rights are respected throughout
the LPP Group value chain, counteracting
the adverse impact of our activities,

as well as minimizing the related risks.
The policy also expresses our commit-
ment to promoting human rights among
our stakeholders. Our company was
supported in the process by experts from
the Polish Institute for Human Rights and
Business.

° ° °
Review of LPP 7 working workshop
processes, meetings for LPP
procedures Management
and Board
documents
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series of
workshops
and trainings
for managers
in Poland
and abroad

workshops on
human rights
due diligence
in practice

surveys addressed to
people providing work

or services to LPP SA

and subsidiaries in Poland,
offices in Shanghai and
Dhaka, and the Distribution
Centre in Pruszcz Gdanski

prioritisation
of risks

adoption
of the of ESG
Policy clauses
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Our commitments

« We are committed to respecting
internationally recognised human
rights.

« We are committed to respecting the
human rights of people employed
with LPP, people cooperating with LPP
and all other people working for LPP
directly or indirectly.

« We respect and promote human rights
in our relationships with suppliers, sub-
contractors and other business part-
ners. We expect our business partners
to respect the human rights of those
they employ and other rights holders
within their value chains.

L ] o

employee
education

inclusion

in contracts
with
temporary
work
agencies

in the area
of logistics
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* We respect and promote human rights
in our relationship with our customers.

* We are committed to respecting the
rights of local communities and will
take steps to better understand our
impact on them. We are open to dia-
logue and joint search for solutions.

During the works on the Policy, we iden-

tified key risk areas in our value chain,

that may be affected by human rights

violations. Their mitigation is our priority.

They comprise:

« forced labour,

» safe and healthy working conditions
(including the right to rest),

* health (right to health),

* equal treatment and
non-discrimination,

» the right to family life (work-life
balance),

 child labour,

* social insurance,

* living wage.

We believe that we can counter those
risks effectively through joint, systemic
action. Therefore, we are establishing
partnerships with international organi-
sations, government institutions, indus-
try and sector associations, and other
companies.
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International

ACC®RD

e el et Py

International Accord for Health

and Safety in the Textile and Gar-
ment Industry is one of our key
partnerships in the context of human
rights, proving that collective action
by many garment companies offers
the possibility of real change. The
International Accord acts on behalf
of the fashion industry to improve
working conditions in Bangladesh
and, as of January 2023, also in
Pakistan. LPP joined the initiative in
2013 as the first and only company
from Poland to date. The International
Accord seeks to continue and expand
the joint efforts of the signatories to-
gether with the trade unions to ensure
safety in garment factories.

1. PROFILE AND STRATEGY OF LPP GROUP 2. ORGANISATIONAL GOVERNANCE

—
Y
COTTON

MADE IN

AFRICA

Cotton made in Africa is an inter-
nationally recognised standard for

sustainably grown cotton from Africa.

Some of the key objectives of Cot-
ton made in Africa are to improve
working conditions and safety in the
cotton production process in Africa,
social protection for families, and
equal treatment for working women
and men. The organisation also pro-
tects children from taking up labour
and works with associated cotton
producers in this regard.

ROADMAPToz
Zero Discharge of Hazardous Chem-

icals - the mission of the organisation
is to create the garment industry sup-

ply chain free of hazardous chemicals.

ZDHC controls, among other things,
which chemicals are used in the pro-
duction process. One of the import-
ant social outcomes of implementing
ZDHC principles is the protection of
health of workers in fabric factories
and sewing plants, counteracting the
negative effects of chemicals on peo-
ple in the workplace.
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amfori ()

Trade with purpose

In 2022, LPP joined amfori BSCI -

an organisation that is one of the
leading global initiators of actions

for sustainable production and trade,
also in the apparel industry. The
organisation aims to improve the
entire supply chain, from raw material
producers to retailers. amfori BSCI
offers its members access to train-
ing, educational materials and tools
to verify and monitor their level of
compliance with accepted standards.
amfori BSCl’s activities contribute to
improving working conditions and
protecting the environment, as well as
increasing transparency and business
responsibility in supply chains.

At LPP, we want 100% of the factories we work with, to be
included in the safety assessment system that amfori BSCI
provides. Currently, about 0% of factories from Pakistan and
about 80% of factories from Bangladesh have been audited
under the amfori BSCI standard. Amfori BSCI also monitors
suppliers from India, Turkey, Cambodia, Myanmar, and China.
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Cooperation within the framework of
international organisations helps us

take care of human rights in the supply
chain, but we also act independently in
this area. Over the year, we cooperate
with over 1,200 suppliers of clothes and
accessories for our five fashion brands.
All factories and suppliers who wish to
cooperate with LPP are obliged to accept
and implement the “LPP Code of con-
duct”. The document precisely defines
our requirements regarding social work-
ing conditions and human rights. Com-
pliance with the code is regularly audited
by our team of auditors, or independent
companies audit offices (e.g. Quima)
and in cooperation with international
organizations (including International
Accord and amfori BSCI) - in 2022/2023
we conducted 719 audits in the area of
human rights.

We require standards to be met, but we
also help in the implementation. At our
request in 2022, audit company SGS
conducted an Awareness Day training
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for all compliance area managers of Ban-
gladeshi factories cooperating with LPP,
during which, among other things, the
provisions of the “LPP Code of conduct”
were explained.

The main principles of the Code of

conduct for suppliers are as follows:

¢ setting up an appropriate remuneration
policy and formal conditions of
employment,

¢ an absolute ban on child labour,

¢ voluntary work,

* freedom of association,

¢ Occupational Health and Safety
standards,

¢ equal treatment of all employees.

We update the LPP Code of conduct on
a regular basis. During the last update,
we introduced e.g. the need to better
protect workers, including women and
migrants, and to increase transparency.

3. ENVIRONMENTAL IMPACT
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SHARE IN THE OVERALL
PROCUREMENT VALUE BY COUNTRY

Own measure: Foreign suppliers’ percentage share
in the overall procurement value by country

2%6%
4%

4%

12%

13%

19%

® China Poland
Bangladesh Pakistan
Turkey Cambodia
India Other countries

NON-PRODUCTION CHAIN

We also take care of human rights issues
in the organisation of the supply of
goods and non-production services.

We have implemented the “General
Terms and Conditions of Order Fulfil-
ment”, which constitute, among other
things, the supplier’s obligation to fami-
liarise themselves and comply with LPP’s
ethical principles following from the
“LPP Rules of cooperation with business
partners” and the “Human rights policy

5. DATA COMPILATION

6. APPROACH TO REPORTING

(LPP Group)”. We treat a breach of these
obligations as a breach of contract. At
the same time, we have introduced a
clause into the templates of contracts for
outsourcing and temporary work in the
area of logistics management, obliging
the contractor to familiarise themselves
and comply with the document “Human
rights policy (LPP Group)”, under pain of
termination of the contract. All current
outsourcing and temporary work con-
tracts have been extended to include this
commitment.

GRI 414-1

In 2022, we conducted a survey among
strategic, key and elevated risk group of
suppliers on the ESG activities implemen-
ted. The survey included questions on,
among other things, the ethical prin-
ciples in place, anti-corruption policies
and whistleblowing mechanisms, and
environmental issues, including appro-
aches to energy management, waste
management, and carbon footprint me-
asurement. The survey was completed by
70% of suppliers, of which 6% were new
suppliers. The findings will allow monito-
ring of ESG risks in the value chain. It is
planned to repeat the survey in 2023.

@ More about the human and labour
rights due diligence principles we
apply may be found HERE.
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Focus on the customer and product quality

GRI 3-3 for the relevant reporting topics: Customer satisfaction, Product quality

We apply an ecosystem of solutions,
controls, procedures and audits to ensure
that the clothing that reaches the store
shelves of LPP brands is safe and compli-
ant with our standards. At the same time,
caring for the convenience and satisfac-
tion of our customers, we are developing
various sales channels. We invest in solu-
tions aimed at providing each custom-

er with the most efficient and friendly
service possible. We conduct customer
satisfaction surveys. In the financial

year 2022-2023, this was the so-called
CSAT - Customer Satisfaction Survey in
the Contact Centre. The average CSAT
satisfaction survey score was 4.3% higher
this year than in the previous year. During
this period we introduced, among other
things, a novelty in the form of a chat
rating system following the customer’s
conversation with a consultant in Poland.

Our offer depends very much on the way
it is produced by our suppliers. Com-
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panies that cooperate with LPP have to
follow the detailed guidelines set out

in the “LPP Quality Guidebook”. The
document lays down quality standards,
describes the inspection procedures and
specifies what tests and test methods are
required by us. We update “LPP Quality
Guidebook” on a regular basis and all
changes are communicated to suppliers
immediately. In 2022 we created a list of
parameters for functional fabrics.

We have also introduced the principle
of each time our suppliers approve the
RSL list - chemical substances subject to
production restrictions and prohibited
substances. RSL (Restricted Substances
Lists) is a list of substances consistent
with the provisions of EU law, which
limit or prohibit the presence of certain
chemical substances in finished textiles,
clothing and footwear. All our suppliers
are obliged to comply with the require-
ments regarding the content of individ-
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86

. 9,309 quality checks

(13,307 in 2021/2022)

. 88 qAs checks
(98 in 2021/2022)

. 5 inspections
of Turkish factories

. 18 audits in China
and Bangladesh
for mold and moisture

. 3 quality control offices

1. PROFILE AND STRATEGY OF LPP GROUP

Quality
and safety
in financial year
2022/2023
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* We increased the number
of quality inspectors in
the distribution centres
in Pruszcz Gdanski and
Brzesc¢ Kujawski by

80%

Suppliers’ approval
of a list of banned
substances with each
order

Moisture measurements
in the factories with the
use of the Aqua Boy
device
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ual chemical substances in the finished
product. At the same time, we operate
in accordance with REACH - a regulation
regulating the use of chemicals in the
clothing industry.

We have set quality expectations ac-
cording to the AQL (Acceptance Qual-
ity Limit) standard. Before we place

an order, we require suppliers to send

us samples and models. We assess the
quality of materials and workmanship,
and our inspection department checks
the quality standards of products before
they are released for sale. In addition, our
Distribution Centre in Pruszcz Gdanski

is equipped to carry out a wide range

of physical tests. At the same time, we
always adjust our offer to the regulations
of the particular country in which our
stores are located - if a given material is

100% of our children’s clothes are
controlled by special metal detectors
- this way we eliminate the risk of leav-
ing splinters from sewing needles.

In Bangladesh and India, our main
suppliers of children's zippered sweat-
shirts subject them to additional tests
on endurance. They are also being
tested buttons, press studs and pro-
truding applications and decorations
used in our collections.

5. DATA COMPILATION

6. APPROACH TO REPORTING

not, for whatever reason, permitted in a
given area, it is also not available in LPP
stores.

We require suppliers to comply with
LPP standards and regularly verify their
adherence to our recommendations.

* We have three offices with quality con-
trol teams - in Poland, China and Ban-
gladesh, and the system is centralised
and controlled by the office in Pruszcz
Gdanski.

We carry out Quality Assurance Sys-
tem audits, which comprehensively
verify the quality of production.

In addition to the factories in China and
Bangladesh, the audits are also carried
out, among others, in our cooperating
factories in Pakistan, where compliance
with LPP standards is checked by local
inspectors.

In the 2022/2023 financial year, we also
carried out audits at 5 factories in Tur-
key, where we commissioned corrective
action plans.

Standards developed by LPP we sup-
plement with best practices industry.
We cooperate e.g. with an international
working initiative for chemical safety in
the clothing industry Zero Discharge of
Hazardous Chemicals (ZDHC).
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PRODUCT QUALITY CONTROL

Ongoing Improvement
Employee training
R&D (Research & Development)
Quality projects

Generating knowledge
Quality performance analysis

Root Cause Analysis (RCA)

Supplier mapping
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Standards
Quality Guidebook

Physical Testing
Requirements

AQL methodology

Child safety
of childrens’ clothing
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Prevention

Training in the supply chain
Risk Assessment

Visits by Quality Controllers
in factories

Control

Quality Assurance System Audits
(QAS)

Inline Inspections

Final Inspections

Checking the physical parameters
Measurement verification

Monitoring the returns

Examining the complaints

5. DATA COMPILATION 6. APPROACH TO REPORTING

GRI 416-2

In situations where a product defect is
discovered after the product has been
released for sale, we inform customers
via the web tab “Statement messages for
customers”. Additionally, we analyse the
reasons for garment returns in terms of
quality defects. In the 2021/2022 finan-
cial year, we detected 1 such product de-
fect. In 2022/2023, we detected defects
in 13 products - in 11 after marketing and
in 2 after arrival at the port in Poland.

All contested products were withdrawn
from sale and handed over to the rele-
vant disposal facilities. We did not identi-
fy any other defects, in particular defects
that could have a negative impact on
customers’ health.
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Social engagement and the activities
of the LPP Foundation

The LPP Foundation manages social
engagement of the LPP Group and carries
out projects in three key areas: prevent-
ing social exclusion and supporting local
communities, health protection, ecology
and environmental protection. The bene-
ficiaries are primarily children and young
people from children’s homes, people

at risk of social exclusion, victims of
catastrophes and natural disasters.

The Foundation also provides assistance
to community service projects carried out
in LPP’s closest neighbourhood.

Healthcare

psychological support for children and youth
support for foundations preventing suicides
among children and youth

support for children’s hospitals - volunteers’
visits, reading therapeutic stories,

and building a playground

voluntary blood donation

FUNDACJA * renovation of facilities

LPP

ACTIVITIES IN 2022: \
PLN 696,500
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PREVENTING SOCIAL EXCLUSION AND SUPPORTING LOCAL COMMUNITIES - EXAMPLES

We supported the organisation of the
National Festival of Theatre and Music
Creativity of Persons with Intellectual

Disabilities “Albertiana”, organised by
the Anna Dymna’s Nevertheless Foun-

dation and St. Brother Albert’s Founda-

tion.

We turn kilometres into money - for
every kilometre run or cycled by LPP
Group employees, we donated PLN
38.4 thousand in 2022 to the “Sopot
House” Association and PLN 19.2 thou-
sand to the St. Ludwika Nursing Home
in Cracow.

Together with the municipality of Trze-
bownisko in the Podkarpacie region,
we awarded scholarships to primary
school students. We subsidised English
lessons at schools and semi-camps.
The pupils also received sets of school
accessories and gifts.
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We cooperate with social economy
entities - the mobile Forge Café, giving
first jobs to young people from care

and educational institutions, and the
Frapp&Go social café supporting profes-
sional and social activation of people
with disabilities, the Humanus Social
Cooperative, from which we purchased
candles.

Together with the Reading.org Foun-
dation, we opened 8 and equipped an-
other 5 “Reading Libraries” - libraries
located in health and care institutions in
Pomerania and Malopolska. Employees
of the LPP headquarters donated 800
books from their home book collections
to the libraries.

In Brzes$¢ Kujawski, we financed

a programme to support education,
English language lessons and
additional maths lessons for pupils.

We supported a project by the Social
Innovation Foundation, helping to
renovate and equip Parkolada, a social
enterprise and café employing wards
of children’s homes in Gdansk.

In collaboration with the Centre for So-
cial Integration in Gdynia, we created
workstations for sorting used clothing

3. ENVIRONMENTAL IMPACT 4. SOCIAL IMPACT 5. DATA COMPILATION

collected in our stores and later donat-
ed to the homeless. In 2022, we sorted
4 tonnes of clothes.

6. APPROACH TO REPORTING

In winter, we held creative workshops.
Together with the residents of Lower
Town district in Gdansk, we decorated
wooden Christmas trees during the
Dolne Miasto “Christmas Tree” festi-
val. In the summer, participants of our
workshops made their own unique bags
and T-shirts.
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HEALTHCARE - EXAMPLES

In 2022, we funded a recreation area
for children and parents around the
playground we had funded the year
before on the grounds of Polanki Chil-
dren’s Hospital in Gdansk. Over 80
volunteers from our company helped
with the works. In addition, the LPP
Foundation financed the purchase of
three portable ventilators for children
with chronic respiratory failure.

Reserved and the ITAKA Foundation
joined forces in a charity campaign to
combat the psychological effects of
the pandemic and financially support-
ed the operation of the Youth Helpline.
Since the beginning of the Youth Help-
line, there have been 6,175 telephone
calls, 1,706 chat consultations and 655
online counseling sessions for young
people in need of support.
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We partnered in the “Blue Sneakers

- steps towards life” project of FOSA
Foundation. The aim of the project is
to prevent suicide among children and
youth.

We financed the first edition of the
project “In the Labyrinth of Emotions”
with the Bridges Foundation, consisting
in the organization of support work-
shops for children and youth at risk

of social exclusion and struggling

with the difficulties of adolescence.

Together with the 3raspberries Foun-
dation, we organised the sewing of 400
cushions and 900 Redon bottle covers
for patients and post-mastectomy
patients in Pomeranian hospitals. The
covers relieve pain, protect the operat-
ed area and promote lymph flow.

3. ENVIRONMENTAL IMPACT 4. SOCIAL IMPACT 5. DATA COMPILATION

Together with Reading.org Foundation
we started fairy tale therapy -

a project in which LPP Group employ-
ees volunteer to visit health care facil-
ities and, with the help of therapeutic
fairy tales, run meetings for children.

40 of our volunteers in 22 wards

of the University Children’s Hospital
in Cracow handed out gifts to the
young patients.

6. APPROACH TO REPORTING
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We supported the Specialist Hospital in
Koscierzyna project ,,Wrapped in life”,
which aims to show a different face of
people struggling with cancer and to
face the common fear of contact with
sick people, and often also the pheno-
menon of excluding them from social
life.

We organized with the DKMS Founda-
tion Bone Marrow Donor Day in
4 of our locations in Poland. We have

CONTACT WITH NATURE AND ECOLOGY - EXAMPLES

» Together with Clothes to Donate we
launched the action called “Wardrobe
full of goodness” - a collection of
clothes, shoes and accessories in almost
a thousand of our stores in Poland.

A total of 8.7 tonnes of clothing was
collected and recirculated.
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* As part of the “FOR PLANTING”
campaign organised by TORUS,
we helped to reforest the area
damaged by the 2017 storm.

We financed the rearrangement

of a garden in one of the children’s
homes of Foundation for Family
"Bonfires of hope" with the help

of 20 volunteers.

In the fifth edition of “Cat boxes”, we
renovated and insulated cat houses
and built 8 new boxes on the site of
the former Gdynia Shipyard. More than
120 cats spent another winter in safe
conditions.

3. ENVIRONMENTAL IMPACT 4. SOCIAL IMPACT 5. DATA COMPILATION

initiated action to support the multi-
-year employee of LPP and within the
framework of promotion of the idea of
bone marrow donation. In the database
DKMS registered 159 employees LPP
Group.

Together with Regional Blood Center
in Gdansk we organized four honorary
blood collection - almost 220 employ-
ees donated over 70 liters of blood.

6. APPROACH TO REPORTING
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6. APPROACH TO REPORTING

The LPP Foundation periodically an-
nounces a MINIGRANTS competition

- an employee volunteering programme
in which employees submit their own ini-
tiatives and receive PLN 5,000 for their
implementation. Projects are submitted
by a minimum of three-person volunteer
teams. The substantive scope of the ap-
plications evaluated in the programme is
broad, and employees’ ideas may reduce
social inequalities, including disadvan-
taged groups, support individuals at risk
of social exclusion or promote diversity.
In 2022 thanks to MINIGRANTS volun-
teers from LPP, among others, created

a meeting room in a children’s home in
Gdansk, repainted animal boxes in the
shelter and supported the charges of
the District Family Assistance Center in
Pruszcz Gdanski. A measure of the effec-
tiveness of the program is the number of
volunteers involved, number of complet-
ed projects and the importance of the
project to the local communities.

For the sixth time now, we have become
a strategic partner of the Development
Initiation Forum, the largest cross-sec-
tor conference in Pomerania. During the
final gala of the Grant Competition, we
awarded grants worth PLN 122,000 to
the most interesting social activities and
cross-sector innovations. These included
a project to organise a workshop space
for therapeutic activities for children and
adults or activities aimed at changing
social awareness of “smart upcycling” of
everyday items.

Since 2019, five editions

of minigrants has been
realized, in which it engaged
about 130 employees,
implementing 34 projects.
Total funding amounted

to nearly PLN 170,000.
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“Fashion for a Better Start” is a social
programme of the LPP Foundation ad-
dressed to the wards of children’s homes
of the Gdansk Foundation for Social In-
novation, Family Gdansk Foundation and

Foundation for Family "Bonfires of hope".

Between February 2022 and January
2023, in total over 7.7 thousand hours for
children from 17 homes were complet-
ed. The donated funds were also spent
on necessary medical treatment for the
wards of the Gdansk-based foundations.
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In 2022, we donated
PLN 476,000 for activities

addressed to 238 wards
of the Gdansk-based Mo&lo&

organisations, thus allowing

NA LEPSZY START

the children to develop their FUNDACIA LPP

skills and passions and have :
a better start in adulthood. - —

L :
3 ! w =% 8 4%’ . 7 %3
g X 1 Bl 3
A ! / = ’.if/
’ -
i £ ey
A5 oAU a4
L oot el
"3 . A, S
= o =
\\ N V_)— s— > E '“ /

i







THE PRESIDENT’S MESSAGE 1. PROFILE AND STRATEGY OF LPP GROUP 2. ORGANISATIONAL GOVERNANCE 3. ENVIRONMENTAL IMPACT 4. SOCIAL IMPACT 5. DATA COMPILATION 6. APPROACH TO REPORTING

Environmental area

E — Environmental

ENERGY AND EMISSION

GRI 302-1 Energy consumption 02.2021-01.2022 02.2022-01.2023 Scope 3 of emissions: 02.2021-01.2022 02.2022-01.2023
within the organization [GJ] LPP Group  Including LPP SA LPP Group Including LPPSA  STMissions persource type tco,e % tco,e %
and stores andstores o e and emission category 2,865,952.62 100  2,631,555.83 100
in Poland in Poland
Electricity consumption 1.065.944.10 603.904.78 770.160.06 377.349.67 Cat. 1 Raw materials and services purchased 1,892,769.20 66.04 1,705,738.53 64.82
Heating 4.032,735.51 1108,942.32 2.732,448.56 1197.336.84 Cat. 2 Investment goods (CAPEX) 197,454.69 6.89 198,798.33 7.55
Natural gas 99.846.77 49,888.37 904,886.95 287.053.20 Cat. 3 Emissions relat_ed to con_sumptlon of 3,666.63 0.12 5,777.88 0.22
energy and fuels not included in scope Tand 2
Diesel fuel 16,128.99 16,128.99 9,531.57 953157 4t 4 Transport and distribution 157,610.94 5.50 176,198.81 6.70
Petrol (gasoline) 11,078.81 11,078.81 15,826.16 15,826.16 of products purchased
Fuel oil 0 [0} 82.41 82.41 Cat. 5 Waste generated in the course 385.10 0.01 400.13 0.02
Total [GJ] 5,225,734.19 1,789,943.27  4,432,935.70 1,887,179.84  Of activity
Consumption of energy from o o 3,636.22 3,636.22 Cat. 6 Business trips 2,390.09 0.08 3,062.98 0.12
renewable sources Cat. 7 Employees commuting to work 16,319.17 0.57 16,891.80 0.64
Cat. 8 Assets leased - sales outlets 388,443.36 13.55 277,908.89 10.56
Cat. 9 Transport and distribution 26,212.33 0.91 28,959.62 110
of products sold (e-commerce transport)
Cat. 10 Processing of products sold 0.00 0.00 0.00 0.00
Cat. 11 Use of products sold 146,559.20 51 171,358.99 6.51
GRI305-1Direct GHG emissions (Scope 1), GRI 305-2 Energy indirect GHG emissions (Scope 2), - | of |
GRI 305-3 Other indirect GHG emissions (Scope 3) Cat. 12 Disposal of products sold 32,969.36 115 45,179.33 1.72
Cat. 13 Assets leased 0.00 0.00 0.00 0.00
02.2021-01.2022 02.2022-01.2023 -
Cat. 14 Franchise 1,283.55 0.04 1,280.54 0.05
Scope 1 Scope 2 Scope 3 Scope 1 Scope 2 Scope 3
Cat. 15 Investments 0.00 0.00 0.00 0.00
Greenhouse gas 4,420.67 10,267.11 2,865,952.62 13,762.35 7,827.65 2,631,555.83
emissions [t CO,e] (0.15%) (0.36%) (99.49%) (0.52%) (0.30%) (99.18%)
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GRI 306-4 Total recycled waste (in tonnes)*

GRI 305-4 Greenhouse gas emissions intensity 02.2021-01.2022 02.2022-01.2023

GHG emissions of the LPP Group in the scope 1 1.04 1.36 Total recycled waste 02.2020-01.2021 02.2021-01.2022 02.2022-01.2023

and 2 in terms of revenue [t CO,e/PLN 1M] (in tonnes)

LPP Group LPP SA LPP Group LPP SA LPP Group LPP SA

Recycled cardboard?° 5,901 4,572 8,829 5,839 16,096 13,167
Recycled plastic film 82 64 437 222 624 583
Recycled wood 119 18 141 14 181 181
Total 6,102 4,754 9,407 6,202 16,901 13,931
*There was no hazardous waste sent for recycling.

Packaging and waste Additional information:

GRI306-3 Waste generated * we reused over 2.1 million cardboard boxes, which allowed us to save approx. 41,000 trees
« level of plastic reduction in Reserved and Mohito packaging - 567 tonnes

Total packaging out on the market 02.2020-01.2021 02.2021-01.2022* 02.2022-01.2023 * we hand over all materials intended for recycling to external organizations.

by LPP Group (in tonnes)

Cardboard 19,707 27,068 15,112

Plastic film 2,105 3,986 2,373

Wood 50 82 2,563

Glass Reported from 7 0]

the reporting year
2021/2022

20 Cardboard packaging, price tags, courier labels.
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Social areag

S - Social

Contributions to the state budget 02.2020-01.2021 02.2021-01.2022 02.2022-01.2023
[in PLN thousand]

Value Added Tax (VAT) 457,190 761,231 895,713
Value Added Tax (VAT) e-commerce store EU - - 33,056
Corporate Income Tax (CIT) 40,458 360,180 183,927
CFC from controlled foreign companies 50,945 31,528 0
Retail Sales Tax (RST) - 38,024 53,599
Customs duty 115,953 202,426 270,662
Personal Income Tax (PIT) 19,656 31,831 ISEW55
Social Insurance Institution 64,267 153,603 223,224
State Fund for Rehabilitation 880 5,022 7143
of Disabled People (PFRON)

Real Property Tax 4,919 6,018 7,466
Means of Transport Tax 2 2 1
Total [in PLN thousand] 754,270 1,589,865 1,710,546
Change Y/Y -31% 1M1% 8%
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GRI 305-1, GRI 305-2, GRI 305-3, GRI 305-4
1. Introduction

The following report summarises the results
and describes the methodology for calculat-
ing the LPP Group’s greenhouse gas (GHG)
emissions for the 2022/2023 financial year.
The calculations were carried out in ac-
cordance with GHG Protocol standards, as
described in: The GHG Protocol Corporate
Accounting and Reporting Standard', GHG
Protocol Scope 2 Guidance?, Corporate Val-
ue Chain (Scope 3) Accounting and Report-
ing Standard®.

GHG emissions were calculated for all
scopes and all Scope 3 categories as defined
by the GHG Protocol. Scope 1and 2 include
direct and indirect emissions associated
with the use of LPP Group’s own vehicles
and buildings (offices, warehouses). Scope

3 includes indirect emissions related to the
production processes of purchased goods
(from sourcing the raw material to producing
the item), their transport and distribution
from the supplier to the LPP warehouse and
transport and distribution between ware-
houses and between LPP stores, emissions
related to the delivery to the customer, the
customer’s use and disposal of the prod-
ucts sold by LPP, and emissions related to
the company’s operations (including leased
space for stores, warehouses and offices),
not included in Scope 1and 2.

All greenhouse gases are included in the cal-
culation, giving emissions in CO, equivalent
(CO,e) by using the emission factors given in
this unit.

During the reporting period, there were no
emissions from own production of electric-
ity, heat or steam that is sold or transferred
to another organisation, emissions from

the production of electricity, heat or steam
purchased for resale to non-end users and
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emissions from the combustion of biogenic
fuels. Offset projects were not included in
the calculation.

2. Reporting period

The reporting period for which GHG emis-
sions have been calculated covers the period
from 01.02.2022 to 31.01.2023, which is the
financial year of the LPP Group, equal to the
period for which the LPP Group Sustainabili-
ty Report for the financial year 2022/2023 is
published.

« Emissions related to the use of buildings
(offices, warehouses, stores) and cars.
Emissions from real estate and cars used
during the declared reporting period were
included in the calculation, based on in-
voices or meter readings covering this pe-
riod. Where complete data is not available,
emissions have been calculated based on
extrapolation of available data.

* Emissions relating to purchased prod-
ucts and services. In the case of goods
purchased from suppliers and later sold to
the end customer by the LPP Group, the
moment of purchase is considered to be
the moment when the purchased goods
were loaded onto the means of transport
from the country of production to the LPP
warehouse. For other products and ser-
vices, the time of purchase is considered
to be the date of invoice. Emissions result-
ing from the production and transport of
purchased products and services during
the declared reporting period were includ-
ed in the calculation, and waste generated
by LPP Group related to purchased prod-
ucts and services was also taken into ac-
count.

¢« Emissions relating to products sold.
Emissions resulting from the transport to
the customer, use and disposal by the cus-

3. ENVIRONMENTAL IMPACT

4. SOCIAL IMPACT

tomer of the products sold during the de-
clared reporting period, based on sales
data, were included in the calculation.

¢ Other emissions relating to opera-
tions. These emissions include emissions
resulting from investments undertaken,
business travel and employee travel to
workplaces undertaken during the de-
clared reporting period.

GRI 2-2
3. Organisational boundaries

LPP is a Polish clothing company, owner of
the brands: Reserved, Cropp, House, Mohito
and Sinsay, which designs and distributes
clothing in Poland, Europe and the Middle
East. The LPP Group comprises: LPP SA, as
the Parent Company, 8 domestic subsidiaries
and 26 foreign subsidiaries. Foreign compa-
nies are mostly entities that distribute LPP
goods outside Poland.

All 35 LPP Group companies were included
in the calculation. In all companies, with
the exception of Veviera Investments

Sp. z 0.0. and P&L Marketing&Advertising
Agency SAL, LPP owns 100% of the equity
and 100% of the financial control, therefore
the choice of the emission consolidation
criterion due to the size of shares and
financial control was not relevant (equity
share approach vs. financial control
approach according to GHG Protocol).

LPP is responsible for 100 per cent of the
greenhouse gas emissions resulting from
the companies’ operations.

Also included in the calculation are 10 fran-
chised stores operating in Egypt, Kuwait,
Qatar, Israel and the United Arab Emirates
(category 14 of scope 3).

5. DATA COMPILATION

6. APPROACH TO REPORTING

Due to Russia’s invasion of Ukraine, in Feb-
ruary 2022, LPP Group completely halted
shipments of goods to Russia as well

as all investments and development plans,
and closed online sales of all its brands.
At the end of March 2022, LPP Group
completed the operational steps neces-
sary to close the stores in Russia. In May
2022, the Management Board decided to
sell the LPP Group's Russian-registered
company RE TRADING OOO and liquidate
LLC Re Development. Emissions related

to the operations of Russian companies
accounted for 6.58% of LPP Group's total
emissions for the financial year 2021/2022.
In order to make the emission data for the
financial year 2022/2023 comparable with
the previous year, the emissions for the fi-
nancial year 2021/2022 have been recalcu-
lated accordingly and the following report
gives the emission values excluding the
Russian companies. In subsequent years,
the values of the base year 2021/2022 are
deemed to be emissions excluding Russian
companies. For the sake of order, in order
to show the total GHG emissions arising
from LPP's operations in the 2022/2023
financial year, the summary at the end of
the report also provides emission values
including the Russian companies (7abl/e 9).

4. Operational boundaries

Operational control was used as a criterion
for consolidation (operational control ac-
cording to the GHG Protocol). The definition
of operational boundaries was important in
the context of locating the calculated emis-
sions in the correct ranges and categories as
defined by the GHG Protocol.

In the majority of the office space and in
all of its own warehouses and in relation to
cars, LPP has 100% operational control and
the emissions associated with the use of
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Table 1. Structure of the LPP Group - LPP SA and subsidiaries (as at 31.01.2023)
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6. APPROACH TO REPORTING

No Name of the company Headquarters Share Financial 19. LPP Kazakhstan LLP Almaty. Kazakhstan 100.0% Yes
in capital control

20. LPP Bulgaria EOOD Sofia. Bulgaria 100.0% Yes
1. LPP SA Gdansk. Poland 100.0% Yes

21.  LPP Fashion Bulgaria EOOD Sofia. Bulgaria 100.0% Yes
2. LPP Retail Sp. zo.o. Gdansk. Poland 100.0% Yes

22. LPP Romania Fashion SRL Bucharest. Romania 100.0% Yes
3. DP&SL Sp. z o.0. Gdansk. Poland 100.0% Yes

23. LPP Croatia DOO Zagreb. Croatia 100.0% Yes
4, IL&DL Sp. z o0.0. Gdansk. Poland 100.0% Yes

24. LPP Reserved DOO Beograd Belgrade. Serbia 100.0% Yes
5. LPP Printable Sp. z 0.0. Gdansk. Poland 100.0% Yes

25. Reserved Fashion. Ljubljana. Slovenia 100.0% Yes
6. LPP Logistics Sp. z 0.0. Gdansk. Poland 100.0% Yes Modne Znamke DOO
7. Dock IT Sp. z o.0. Gdansk. Poland 100.0% Yes 26. LPPBHDOO Banja Luka. Bosnia and 100.0% Yes

Herzegovina

8. Silky Coders Sp. z 0.0. Gdansk. Poland 100.0% Yes

27. LPP Macedonia DOOEL Skopje. Macedonia 100.0% Yes
9. Veviera Investments Sp. z o.0. Gdansk. Poland 50.0% Yes

28. LPP Albania LTD Tirana. Albania 100.0% Yes
10. LPP Czech Republik SRO Prague. Czech Republic 100.0% Yes

29. LPP Greece Single Member Athens. Greece 100.0% Yes
1. LPP Slovakia SRO Banska Bystrica. Slovakia 100.0% Yes Private Company
12.  LPP Hungary KFT Budapest. Hungary 100.0% Yes 30. LPP Deutschland GmbH Hamburg. Germany 100.0% Yes
13.  LPP Lithuania UAB Vilnius. Lithuania 100.0% Yes 31. LPP Reserved UKLTD Altrincham. United Kingdom 100.0% Yes
14. LPP Latvia LTD Riga. Latvia 100.0% Yes 32. LPP Finland LTD Helsinki. Finland 100.0% Yes
15.  LPP Estonia OU Tallinn. Estonia 100.0% Yes 33. LPPltaly SRL Milan. Italy 100.0% Yes
16. LLC Re Development Moscow. Russia 100.0% Yes 34. LPP Clothing Retail Spain S.L. Madrid. Spain 100.0% Yes
17. LPP Ukraina AT Przemyslany. Ukraine 100.0% Yes 35. P&L Marketing&Advertising Agency SAL Beirut. Lebanon 97.3% Yes
18. OOO LPPBLR Minsk. Belarus 100.0% Yes
10 LPP | SUSTAINABILITY REPORT FOR 2022/2023
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these facilities (fuel combustion, electricity
consumption, heat consumption and refri-
gerant leaks) are included in Scope 1and 2.
Stationary stores are treated as leased as-
sets in which LPP does not have operational
control, as most are located in shopping
centres. Accordingly, the emissions asso-
ciated with the use of the stores are in-
cluded in category 8 of scope 3. At the end
of the reporting period under consideration,
LPP had 1,962 stores in Poland and abroad.

Office space over which LPP does not have
total operational control is space leased
from third parties. When leasing office
space in Poland, LPP uses in-house solu-
tions aimed at energy savings. Accordingly,
it was decided to classify emissions result-
ing from the use of rented offices in Poland
as Scope 1 and 2 emissions. In addition,
locating emissions in this way is more
transparent (the emissions associated with
the office space used are in one place), and
in the event of LPP buying back the leased
space, which has already happened in the
past, this does not affect changes in emis-
sions resulting directly from the company’s
decarbonisation measures.

Offices rented abroad are treated as assets
taken on lease and the emissions associated
with their use (electricity and heat, natural
gas consumption and refrigerant leaks) are
included in category 8 of Scope 3.

In addition to stores and offices, fulfilment
centre (FC) warehouses in Poland and
abroad were also recognised as leased
assets. These emissions are also included
in category 8 of Scope 3. Leased ancillary
and technical warehouses in Poland were
omitted from the calculation due to their
small size.
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Own office and warehouse space (scope
1and 2, 100% financial and operational
control):

¢ Gdansk tgkowa Cotton Office,

¢ Gdansk takowa Velvet Office,

» Gdansk Reduta Office,

¢ Gdansk Sadowa Office,

» Cracow Office,

¢ DC Pruszcz Gdanski (warehouse+office),
¢ DC Brzes¢ Kujawski,

¢ FC Pruszcz Gdanski (warehouse+office),

Rented office space (scope 1and 2,100%
financial control, no operational control):

¢ Gdansk Opera Office,

¢ Gdansk Dtugie Ogrody Office,

¢ Warsaw Office.

Leased space included in category

8 of scope 3 (100% financial control,

no operational control):

* stationary stores in Poland and abroad,

« foreign offices,

o fulfilment centre (FC) warehouses
in Poland and abroad.

3. ENVIRONMENTAL IMPACT
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5. Description of calculation
methodology, data sources
and indicators

SCOPE 1.
FUELS AND REFRIGERANTS USED IN
LPP FACILITIES AND VEHICLES

¢ Emission factors were sourced from the
UK Government GHG Conversion Factors
for Company Reporting database*.

¢ Emissions were calculated by multiply-
ing the consumption of fuels and fugitive
refrigerants in the respective units by the
corresponding rate givenin t COze/unit
of consumption.

¢ The determined emissions were added up
to obtain a value of 13,762.35 t CO_e.

SCOPE 2.
PURCHASED ELECTRICITY AND HEAT

¢ Emissions associated with electricity pur-
chased and used in LPP buildings were
calculated using location-based and mar-
ket-based methods. Emissions associated
with purchased and used thermal energy
were calculated using a location-based
method. Scope 2 emissions calculated
by the two methods are given as separate
figures, and emissions calculated
using the market-based method have
been taken into the total of all LPP Group
emissions.

* Emission factors for electricity were
sourced from the National Balancing and
Emissions Management Centre KOBIiZE
database® (for the location-based meth-
od), and factors for the market-based
method were sourced directly from ener-
gy suppliers. Indicators for heat and refrig-
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erants were sourced from the UK Govern-
ment GHG Conversion Factors for Com-
pany Reporting database“.

¢ Emissions were calculated by multiplying
the electricity and heat consumption and
the amounts of refrigerants replenished in
the respective units by the corresponding
rate givenint COze/unit of consumption.

¢ The determined emissions were added
up to obtain a value of 12,734.28 t CO%e
for the location-based method and
7,827.65 t CO,e for the market-based
method.

SCOPE 3
CAT.1 PURCHASED GOODS AND SERVICES

Acquisition of raw materials

* Emissions associated with the sourcing of
conventional and more sustainable raw
materials and those associated with the
production of the material were calculat-
ed using the average-data method. For
other articles, such as toys, kitchen equip-
ment, home accessories, beauty prod-
ucts, etc., a spend-based approach was
used due to the very wide variety in terms
of article composition, and due to the lack
of reliable emission factors for both the
sourcing of raw materials and the produc-
tion processes of these articles.

¢ Emission factors for sourcing convention-
al raw materials and more sustainable raw
materials were derived from the Higg Ma-
terials Sustainability Index MSI®.

Average-data calculations

¢ To calculate the emissions associated with
sourcing conventional raw materials and
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more sustainable raw materials, the to-

tal weight of all raw materials consumed
in tonnes, determined on the basis of the
weight of the ordered commodity of a
given composition, was multiplied by the
emission factor for the raw material given
int COze/t of raw material. The reported
rates take into account the emissions asso-
ciated with the waste generated in the pu-
rification of the raw material prior to the
material production stage.

To calculate the emissions associated with
the production of the material, the gross
raw material consumption in tonnes (i.e.
the weight of the raw materials includ-

ing the waste generated in the production
of the material from the raw materials -
20% of the weight of the raw material con-
sumed was assumed, which is the value
indicated by Higg) was multiplied by the
emission factor for the production of the
material givenin t COze/t of material.

The determined emissions were added up
to obtain a value of 1,269,773.86 t CO_e.

Spend-based calculations

.

12

The Quantis application” was used for the
calculations.

The average annual USD exchange rate
for 2022 provided by the National Bank of
Poland was used to convert PLN to USDS,
and the average annual rate provided by
the ECB was used to convert EUR to USD®.

The resulting USD values were transferred
to Quantis and emissions were calculated.

The determined emissions were added up
to obtain a value of 58,794.87 t CO_e.
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SCOPE 3.
CAT.1 PURCHASED GOODS
AND SERVICES

Finished goods production processes

Emissions related to the production
processes of the finished good (material
-> product) were calculated using the
average-data method.

The emission factors were derived from
the Higg Product Module PM™,

The emissions associated with the produc-
tion of an item were calculated by multi-
plying the number of units purchased by
the emission factor given in kg COEe/piece
of the item.

The resulting emissions were added up to
obtain a value of 165,776.20 t CO_e.

SCOPE 3.
CAT.1 PURCHASED GOODS
AND SERVICES

Bags in stores for the customer

Emissions related to the production
processes of bags issued to customers
in stores were calculated using the
average-data method.

The emission factors were derived from
the Higg Product Module MSIS.

Emissions were calculated by multiplying
the total weight of bags from each raw ma-
terial in tonnes by a raw material-specific
factor given in t CO,e/t of raw material.

All emissions were added up, obtaining
a value of 2,476.20 t CO_e.
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SCOPE 3.
CAT.1 PURCHASED GOODS
AND SERVICES

E-commerce packaging (packaging sent

to the customer)

Emissions associated with e-commerce
packaging production processes were cal-
culated using the average-data method.

The emission factors were derived from
the Higg Product Module MSI®.

Emissions were calculated by multiplying
the weight of the shipped packaging and
additional elements such as tapes, logis-
tics labels, fillings, etc. in tonnes by the
emission factor for the type of raw mate-
rial from which the packaging was made
givenint COze/tonne of raw material.

All emissions were added up, obtaining
a value of 7,698.92 t CO_e.

SCOPE 3.
CAT.1 PURCHASED GOODS
AND SERVICES

OpEXx

Emissions related to purchased goods
and services, for which the average-data
or supplier-specific method could not
be used due to the lack of available data
on the weight or units of the purchased
goods or emission factors, the spend-
based method was used.

The Quantis’ software was used to calcu-
late emissions.

The average annual USD exchange rate
for 2022, as provided by the National
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Bank of Poland®, was used to convert PLN
to USD.

The resulting values were transferred to
Quantis and emissions were calculated,
resulting in a value of 201,218.49 t CO_e.

SCOPE 3.
CAT.2 CAPITAL ASSETS

CapEx

¢ Emissions associated with purchased

capital goods were calculated using the
spend-based method and the Quantis’
software.

The average annual USD exchange rate for
2022, as provided by the National Bank of
Poland®, was used to convert PLN to USD.

* The resulting values were transferred to

Quantis and emissions were calculated,
resulting in a value of 198,798.33 t CO_e.

SCOPE 3.

CAT.3 ENERGY- AND FUEL-RELATED
EMISSIONS NOT COVERED BY SCOPE 1
AND 2

Emissions associated with the generation
and transport and distribution of energy
and fuels (well-to-tank)

Energy and fuel-related emissions not
included in Scope 1and 2 include emis-
sions associated with the generation,
transport and distribution of purchased
and consumed fuels and energy in build-
ings and own vehicles. These emissions
are referred to as well-to-tank (WTT)
emissions and are part of the total
source-to-tank or well-to-wheel (WTW)
emissions. The remaining TTW (tank-to-
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Cat 8 Leased assets 416,952.37 13.55% 300,567.13 1M.22% -27.91%
Cat 9 Transport and 28,945.86 0.91% 29,428.39 1.10% +1.67%
distribution of products

sold

Cat 10 Processing 0.00 0.00% 0.00 0.00% 0.00%
of products sold

Cat 11 Use of 169,307.20 511% 175,679.53 6.56% +3.76%
products sold

Cat 12 Disposal 41,036.18 1.15% 46,812.05 1.75% +14.08%
of products sold

Cat 13 Assets 0.00 0.00% 0.00 0.00% 0.00%
under lease

Cat 14 Franchises 1,283.55 0.04% 1,280.54 0.05% -0.23%
Cat 15 Investments 0.00 0.00% 0.00 0.00% 0.00%
SUMMARY Scope 3,088,520.10 2,700,646.47 -12.56%

1+2+3

**For the scope 3 category, the percentages refer to the total emissions in scope 3
**For categories 3 and 4, emissions were recalculated for 2021/2022 according to the SBTi methodology
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8. SOURCES OF INDICATORS

The indicators used had a CO_e unit thatis a
universal unit of measurement indicating the
potential for creating the greenhouse effect
of gases Global Warming Potential (GWP).

" The GHG Protocol Corporate Accounting and
Reporting Standard. World Resources Institute
and World Business Council for Sustainable
Development, March 2004

2 GHG Protocol Scope 2 Guidance. An amend-
ment to the GHG Protocol Corporate Standard.
World Resources Institute 2015

3Corporate Value Chain (Scope 3) Accounting
and Reporting Standard. Supplement to the GHG
Protocol Corporate Accounting and Reporting
Standard. World Resources Institute and World
Business Council for Sustainable Development,
September 2011

4 UK Government GHG Conversion Factors for
Company Reporting. Department for Business,
Energy & Industrial Strategy, Department for
Environment Food & Rural Affairs, version 2.0,
September 2022

® Emission factors for CO,, SO,, NO,, CO and total
dust for electricity based on information in the
National Greenhouse Gas and Other Substances
Emissions Database for 202]1. National Balancing
and Emission Management Centre, Institute of
Environmental Protection, National Research
Institute, December 2022

6Higg MSI Version 3.5, https://portal.higg.org/,
last update: December 2022, accessed January
2023-March 2023

7 Quantis,https://quantis-suite.com/
Scope-3-Evaluator/; date last updated: February
2021, accessed January-March 2023

& https://nbp.pl/statystyka-i-sprawozdawczosc/
kursy/archiwum-tabela-a-csv-xls/, accessed Jan-
uary-March 2023
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9 https://sdw.ecb.europa.eu/quickview.
do?SERIES_KEY=120.EXR.D.USD.EUR.SPOO.A,
as of: 27 January 2023

9 Higg PM, https://portal.higg.org/, accessed
January 2023-March 2023

T UK Government GHG Conversion Factors for
Company Reporting. Department for Business,
Energy & Industrial Strategy, Department for
Environment Food & Rural Affairs, version

1.0, February 2022

22021 Global Ocean Container Greenhouse Gas
Emission Intensities. Clean Cargo, June 2022

3 Clean Cargo Working Group Carbon, Clean
Cargo, June 2015

“ Emission factors for CO, SO, NO,, CO and total
dust for electricity based on information in the
National Greenhouse Gas and Other Substances
Emissions Database for 202]. National Balancing
and Emission Management Centre, Institute of
Environmental Protection, National Research
Institute, December 2022

5 2021 Grid Electricity Emissions Factors vI.1.
Carbon Footprint, March 2022

6 https://www.irena.org/Data/Energy-Profiles;
accessed March 2023

7 Higg Product Module Methodology.
Sustainable Apparel Coalition, June 2015
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EU Taxonomy

Regulation (EU) 2020/852 of the Euro-
pean Parliament and of the Council of 18
June 2020 on establishing a framework to
facilitate sustainable investment, amending
Regulation (EU) 2019/2088 on systematics
(EU Taxonomy), is an important part of the
EU’'s response to climate and environmental
challenges. This act, together with Commis-
sion Delegated Regulation (EU) 2021/2139
of 4 June 2021 (Delegated act for technical
qualification criteria), Commission Dele-
gated Regulation (EU) 2021/2178 of 6 July
20 (Delegated act for Article 8 of the EU
Taxonomy), and Commission Delegated
Regulation (EU) 2022/1214 of 9 March 2022
(Delegated act for nuclear and natural gas
activities) provide companies and investors
with uniform criteria for economic activities
that can be considered environmental-

ly sustainable, and thus aims to increase
transparency and consistency in the clas-
sification of such activities. An economic
activity can be considered environmentally
sustainable if it meets the criteria set out in
Article 3 of the EU Taxonomy, i.e.:

* contribute substantially to one or more
of the six environmental objectives,

e do no significant harm to any of the other
environmental objectives,

e be carried out in compliance with mini-
mum (social) safeguards,

e comply with technical screening criteria
established by the Commission.
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The LPP Group, with a view to the afore-
mentioned regulations, has undertaken

to disclose the percentage of compliant,
qualifying and non-qualifying business
activities in total turnover (revenue), capital
expenditure (CapEx) and operating ex-
penditure (OpEX). In addition to these key
indicators, the LPP Group publishes the
methodology developed and qualitative
information.

As of the time of this disclosure, the
aforementioned delegated acts setting re-
quirements for technical eligibility criteria
and 'no significant harm' principles only
cover the first two environmental objec-
tives - mitigation and adaptation to climate
change. In view of the above, the analysis
of the activity has been limited to these
environmental objectives. With the pub-
lication of the new delegated acts for the
remaining four environmental objectives,
the LPP Group's disclosures are going to
be updated accordingly and aligned with
the new legislation.

3. ENVIRONMENTAL IMPACT
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Assessment of comp

5. DATA COMPILATION
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liance

with Regulation 2020/852

Companies meeting the criteria indicated in
Article 19a or 29a of Directive 2013/34/EU
are covered by the disclosure obligations set
out in the EU Taxonomy and three delegated
acts, i.e. Commission Delegated Regulation
(EU) 2021/2139, Commission Delegated
Regulation (EU) 2021/2178 and Commis-
sion Delegated Regulation (EU) 2022/1214.
The LPP Group is subject to the obligations
under the indicated directive and prepares

a report on non-financial information and

is therefore obliged to provide taxonomic
disclosures for the financial year 2022/2023.
The LPP Group's reporting of taxonomic dis-
closures complies with the aforementioned
legislation.

In order to present the disclosures and per-
form the relevant calculations of key perfor-
mance indicators, the LPP Group assessed
its activities in terms of taxonomy-eligibility
and taxonomy-alignment.

In step one, the LPP Group identified the
activities eligible for the taxonomy. As in
the previous year, all activities described

in the delegated acts of the EU Taxonomy
were analysed in terms of revenue, capital
expenditure (CapEx) and operating ex-
penditure (OpEx) of the LPP Group. The
descriptions of economic activities in Del-
egated Regulation 2021/2139 (establishing
technical eligibility criteria for the activities
indicated therein) and Delegated Regulation
2022/1214 (establishing technical eligibility
criteria for nuclear and natural gas activities)
were used to identify the turnover, CapEx
and OpEx from qualifying activities.

In step two, the identified activities eligible
for systematisation under the KPIs, CapEx
and OpEx were assessed in terms of meeting
technical eligibility criteria, the 'do no sig-
nificant harm’ principle, as well as minimum
guarantee requirements. This analysis, both
at the eligibility and compliance assessment
level, was carried out individually for each
item within the KPIs of turnover, CapEx and
OpEx across all LPP Group companies en-
suring that each revenue, capital expenditure
and operating expenditure was not included
more than once in the calculations.

Activities that have been identified by the
LPP Group as complying with the taxonomy
have been matched and make a significant
contribution to only one of the two environ-
mental objectives, i.e. either climate change
mitigation or climate change adaptation.
Furthermore, the activities reported by the
LPP Group do not simultaneously contribute
to several environmental objectives.
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Analysis of the LPP Group's
activities with regard to compliance
with the EU Taxonomy

The main activities of the LPP Group are
related to the retail sector and the sale of
clothing, footwear and textiles. It should be
pointed out that this activity is not included
in the list of activities indicated in the EU
Taxonomy and delegated acts. However, this
does not mean that the LPP Group's activi-
ties cannot be considered environmentally
sustainable, only that they have not currently
been properly assessed for qualification to
the EU Taxonomy. It should be noted that the
EU Taxonomy is subject to periodic revisions,
which in the future may define a separate
category and specific technical qualification
criteria for retail and clothing activities. For
the time being, the LPP Group has provided
as part of the disclosures its other activities
that are included in the EU Taxonomy and
delegated acts.

The ESG Department and the relevant busi-
ness departments related to the reported
activities were responsible for the data
collection process and assessment to identify
qualifying and compliant activities. The final
calculation and aggregation of data was car-
ried out by the LPP Controlling Department.

As part of the analysis of the activity for
compliance with the taxonomy, it should be
verified that the requirements of the techni-
cal eligibility criteria and the 'no significant
harm' principles covering the assessment
of climate-related risks and exposure to
these risks are met. The LPP Group has
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analysed its activities in terms of making a
significant contribution to climate change
mitigation - one of the two environmental
targets currently available. The risk assess-
ment was conducted in the context of the
twenty-eight physical climate-related haz-
ards identified in Appendix A of Delegated
Regulation 2021/2139. The first stage of the
assessment involved establishing a list of
climate-related risks affecting the activity
being checked. These risks were identified
as adequate. Hazards not present at the
location of the business being assessed for
compliance with the taxonomy and hazards
present at the location but not affecting any
of the elements of the system enabling the
business being assessed were excluded as
inadequate. The second stage of the risk and
exposure assessment concerned the deter-
mination of the significance of the effects of
the materialization of each relevant risk for
the assessed economic activities. The anal-
ysis of the identified risks was carried out
over two time horizons, i.e. a horizon of up to
10 years and a horizon of 10 to 30 years, as
required by Delegated Regulation 2021/2139.
As a result of the analysis, no risks were rat-
ed as 'high’ (significant) and most were rated
as 'low’ and a few as 'medium’.

The activities that have been recognised by
the LPP Group as compliant with the taxon-
omy only make a significant contribution to
climate change mitigation. Thus, the climate
risk assessment included the fulfilment of
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the criteria indicated for the 'do no signifi-
cant harm' principle in relation to the cli-
mate change adaptation objective.

Minimum guarantees

Minimum guarantees are a condition of com-
pliance with the Taxonomy. It involves ex-
cluding from environmentally sustainable ac-
tivities and investments those that are linked
to human rights violations, labour rights,
corruption, fair competition violations and
tax violations. The fulfilment of the criteria
for operating in accordance with minimum
guarantees during the period under review
was assessed based on the recommenda-
tions of the EU Sustainable Finance Platform
- Final Report on Minimum Safeguards.

LPP Group's human rights due diligence
procedure

The minimum safeguards are the procedures
referred to in the OECD Guidelines for Multi-
national Enterprises and the United Nations
Guiding Principles for Business and Human
Rights. The LPP Group has for years been
undertaking activities that correspond to the
elements of due diligence as defined in the
aforementioned Guidelines.

The LPP Group's approach to human rights
is described in the Human rights policy
(LPP Group). This policy contains a publicly
available expectation for our employees and
business partners. Its process was accom-
panied by a document summarising the risk
analysis of human rights violations. The cre-
ation of the policy was preceded by training
of the LPP board together with key manag-
ers from Poland and foreign companies on
the UN Guiding Principles on Business and
Human Rights and the OECD Guidelines for
Multinational Enterprises.
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The LPP Group's human rights expectations
towards its business partners are also gov-
erned by the "LPP Code of conduct”. The
requirements that we set for all suppliers are:

* the need to have an appropriate
remuneration policy and formal conditions
of employment for employees,

* an absolute ban on the employment
of children,

e voluntary work,

* freedom of association,

* equal treatment of all employees,
* health and safety standards.

Other documents that complement our
approach to human and labour rights are the
'Rules of cooperation with business partner’,
the 'LPP Rules. Manual for employees’, the
'"The LPP Rules for employees of retail stores’
and the Health, Safety and HR guidelines.

Due to the complexity of supply chains in the
retail sector and working with suppliers from
both Asia and Europe, the LPP Group seeks
to counteract the occurrence of negative
impacts on people through activities such
as: the use of auditing companies to check
working conditions in selected factories,
cooperation with the Bangladesh office and
SGS e.g. in organising an Awareness Day

for local suppliers, as well as partnerships
for health and improved working condi-
tions (membership of International Accord

in Bangladesh and Pakistan, participation

in initiatives: Cotton made in Africa, Zero
Discharge of Hazardous Chemicals). The LPP
Group also works with national stakeholders.
For example, the expectations and needs
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of local stakeholders were explored when
creating new warehouses in Brzes¢ Kujawski
and Rzeszow. Examples of other activities
are described in the Human and labour rights
due diligence chapter of this report.

The LPP Group has a complaint mechanism
as described in the "Whistleblowing policy”.
It is available to whistleblowers within the
European Union and protects the anonymity
of the whistleblower.

The LPP Group publicly reports on its ap-
proach to human rights due diligence ac-
tivities. Since 2017, comprehensive annual
reports have been published, describing
our impact and activities for employees and
communities.

In the future, the LPP Group plans to develop
programmes to counteract negative busi-
ness impacts and follow-up procedures re-
sponding to complaints raised by stakehold-
ers. Activities are going to be implemented
in accordance with the OECD Guidelines for
Multinational Enterprises and the UN Guiding
Principles on Business and Human Rights.

Infringements found in the LPP Group

In 2022, no court-confirmed violations of
human rights, labour rights, tax law, antitrust
law or corruption cases were identified in
the LPP Group. The OECD National Contact
Points have not accepted any cases involv-
ing LPP Group companies. They also found
no violations of the OECD Guidelines for
Multinational Enterprises by the LPP Group.
Over the past 2 years, LPP Group and its
companies have responded within 3 months
to messages from the Business and Human
Rights Resource Center on human rights in
the supply chain.

5. DATA COMPILATION 6. APPROACH TO REPORTING
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Independent Limited Assurance Report on Independent Limited Assurance Engagement on selected indicators
Presented in the Sustainability Report of LPP Group for 2022, for the period from 1 February 2022
to 31 January 2023

To the Management Board of LPP S.A.
ul. kakowa 39/44
80-769 Gdarisk

Scope of work performed and applicable criteria

We have undertaken a limited assurance engagement on the indicators presented in the Sustainability Report
of LPP Group for 2022/2023, for the period from 1 February 2022 to 31 January 2023 (the “ESG Report”), developed by LPP
S.A. (the “Company")

The scope of our work covered 10 of the Company's reported General Disclosures presented in the GRI index: 2-2, 2+6, 2-7,
2-8, 2-23, 2-26, 2-29, 3-1, 3-2, 3-3 and 8 selected Topic Specific Disclosures: 205-2, 205-3, 302-1, 306-4, 404-1, 406-1,
414-1, 416-2. The indicators included in the GRI index presented in the ESG Report have been reported in the manner defined
in the GRI Standards - Sustainability Reporting Standards, issued by the Global Reporting Initiative (GRI).

The scope of our work included also limited assurance on the preparation and presentation of LPP indicators for greenhouse
gas (GHG) emissions reported under GRI 305-1, 305-2 and 305-3 indicators, in accordance with the GHG Protocol issued by
the World Resources Institute (WRI) and the World Business Council for Sustainable Development (WBCSD).

Our limited assurance engagement was limited to the indicators presented in the ESG Report listed above and marked "v" in
the GRI index and did not address the other information included in this report or this report understood as a whole.
Accordingly, our conclusion below applies only the GRI indicators within the scope of our work and not all data presented,
or any other information included in the ESG Report.

Respon:

of the Management Board of the Company

The Management Board of the Company is responsible for the preparation and presentation of the indicators presented in the
ESG Report in accordance with Sustainabllity Reporting GRI Standards, as issued by Global Reporting Initiative (GRI). This
responsibility includes establishing and maintaining appropriate performance management and internal control systems from
which the reported information is derived. The Management Board of the Company is also responsible for the provision of
reliable, correct, and fair information, and for the correct preparation of the documentation provided to us.

Our Independence and Quality Control

In performing the service, we plied with the and other ethical tout in the

Code of Ethics for Professional Accountants (including International Standards of Independence) developed and approved by
the International Ethics Standards Board for which includes i and other

based on integrity, objectivity, and due care, and conduct.

In accordance with the International Auditing and Assurance Standards Board's (IAASB) International Quality Management
Standard 1, we maintain and apply a comprehensive quality management system that operates continuously and iteratively
and responds to changes in the nature and circumstances of the Company and its recommendations.

Our Responsibility

Our responsibility is to express a limited assurance conclusion on the selected indicators as marked in the GRI index presented
in the ESG Report based on the procedures we have performed and the evidence we have obtained. We conducted our limited
assurance engagement in accordance with International Standards on Assurance Engagements 3000 (Revised), Assurance
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Deloitte.

Engagements Other than Audits or Reviews of Historical Financial Information and Assurance Engagements on Greenhouse
Gas Statements (ISAE 3410), issued by the International Auditing and Assurance Standards Board. These standards require
that we plan and perform this engagement to obtain limited assurance about whether the selected GRI indicators presented
in the ESG Report are not inconsistent with the GRI Standards for Sustainability Reporting and that the indicators presenting
GHG emissions data are not inconsistent with the GHG Protocol's guidelines for measuring GHG emissions.

The procedures performed under the limited assurance engagement are different in nature and limited in scope both in terms
of risk assessment procedures, including an understanding of internal control, and in terms of the procedures performed in
response to the risks assessed compared to the reasonable assurance engagement. As a result, the level of assurance
obtained through an assurance service providing limited assurance is significantly lower than the level of assurance that could
be obtained through an assurance service providing reasonable assurance.

The procedures we performed were based on our professional judgement, our assessment of the risk of material misstatement
of the indicators due to intentional actions or misstatements, and included interviews, observations of the processes
performed, examination of documents, analytical procedures, assessments of the appropriateness of calculation methods and
reporting policies and reconciling with underlying records.

In order to perform our conclusion on the indicators as marked in the GRI index presented in the ESG Report we undertook
in the period 22" March 2023 - 26 April 2023 the following procedures:

through inquiries, obtained an understanding of control environment and information systems of LPP Group relevant
to reporting the indicators under review, but did not evaluate the design of particular control activities, obtain
evidence about their implementation or test their operating effectiveness;

obtained through inquiries, analytical procedures, observation and other applicable evidence gathering procedures
on a sample basis, an understanding of the key structures, systems, processes, procedures and internal controls
relating to collation, aggregation, validation and reporting of data for the indicators under review;

compared the information contained in the ESG Report with the GRI Standards and GHG Protocol for the in
under review;

compared the information included in the ESG Report to internal documentation of the Company.

Inherent

itations

The process the organization adopts to define, gather, and report data on its non-financial performance is not subject to the
formal processes adopted for financial reporting. Therefore, data of this nature is subject to variations
in definitions, collection, and reporting methodology with no consistent, accepted standard. This may result in non-
comparable information between organizations and from year to year within the organization as methodologies develop. The
accuracy and completeness of the information disclosed in the ESG Report is subject to inherent limitations given its nature
and the methods for determining, calculating, or estimating such information.

Conclusion

Based on the work we have done and the procedures we have performed, nothing has come to our attention that causes us
to believe that the indicators in the scope of our work, presented in the ESG Report and marked "V in the GRI index, for the
period from 1 February 2022 to 31 January 2023 prepared by LPP S.A. have not been prepared, in all material respects, in
accordance with the GRI Standards issued by the Global Reporting Initiative and that the data presented under GRI indicators
305-1, 305-2 and 305-3 on Green House Gas emissions and methodology used to calculate emissions is not consistent with
the GHG Protocol guidelines.

Deloitte Audyt sp. 2 0.0. sp.k.
Warsaw, 26" April 2023
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